wi 


DAA, Ati)» = (Ga Sn | 
> by 
AGUS <= Cm ZY 


-CANI N IER Aa 


"% 
~~* AND 


, DRIED FRU ogee conan 











Vol. XX. No. 23. wae THURSDAY, JUNE me a 1905. Whole No. 543 





AMERICAN 
CAN 
COMPANY 


Principal Sales Offices 








New York Chicago Baltimore San Francisco 





COMMISSION «= BROKERAGE HOUSES | 








W. H. NICHOLLS & CO. 








Brokers « + | 


42 R.ver St. Chicago 


FISK-KYLE Co, 





Reta dliahed 'ANNED GOODS 
1892 BROKERS 


Correspondence Solicited 
42 River St., Chicago. 





J. K. ARMSBY CO. 
Wholesale... 
Brokerage and Commission 
ye Pacific Coast 
Products 
ssAngees 42 River St., CHICACO 





Luman R. Winc & Co. 


WHOLESALE 
COMMISSION MERCHANTS IN 


CANNED GOODS 


2-4 Waeash Ave. CHICAGO 


Brokers, Canned Goods and Dried Fruits 


We Sell Goods at Market Values 


Write us always when you have any 
surplus stocks. Room 47, 53 River St. 


WM. M. McKOWN 


Broker in 


Canned Goods 


and DRIED FRUITS 
LOUISVILLE, KY. 





EDWARD P. SILLS 


Packers’ Agent and Broker in 


@anned Goods... | 


42 RIVER ST., CHICAGO 
Correspondence Solicited. 
| Liberal Advances on Consignments. 
} 


Emerson @ Hall 
Canned Goods and Dried Fruit 


BROKERS 


521 So. 13th St» Omaha, Neb. 


BAKERSMORGAN 


Canned Goods Brokers 
CAABERDEEN, #@ MARYLAND 


Our Specialties: Corn and Tomatoes 











| T. J. O7BYRNE & CO. 


Sam Baer é Co,, Chicago, Ills. | 


Brokerage Commission 
Canned Goods and Dried Fruits 











42 RIVER ST., CHICAGO 





ANDREW WEBER COMPANY 


BROKERAGE, SHIPPING ano COMMISSION 
EXPORT IMPORT 
Salmon, Fruit, Flour, Cheese, Lumber, Etc. 
302-303 Pacific Block, SEATTLE, U.S.A. 
CABLE ADDRESS ““WEBRI’’ 


| LOUIS M. PARK COMPANY 


Established 1896 
OFFICES 
| Minneapolis 


Canned Goods 
| eee Brokers 


| Note.—We cover all jobbing points tributa 
these cities. No better equipped brokerage hing 
in the west. 





|" WILLIAM DUGDALE 22227" 


BROKER » 


CANNED GOODS AND CANNERS’ SUPPLIES 


CORRESPONDENCE SOLICITED 


404 Majestic Building :: Indianapolis, Ind, 


HOOKE-FIELD CO. 


SAN FRANCISCO, CAL. 
Wholesale Commission and 
Canned Goods Brokers 


Eastern Corn and Peas a Specialty 


J. L. FLANNERY, JR. 


BROKER 
42 RIVER ST. - CHICAGO 


| Griffith-Durney 
| Company San Francisco 


Wholesale 
Canned Goods Brokers 














/GETTYS & GILBERT, 
BROKERS AND 
COMMISSION MERCHANTS 


CANNED Goons, DRIED FRuitTs, 
SALMON, CALIFORNIA PRODUCTS 


806 SprucEST., ST. LOUIS, MO. 








THE J. M. PAVER COMPANY 


EXCLUSIVE CANNED GOODS BROKERS 


CHICAGO, 53 River Street @ # # INDIANAPOLIS, Commercial Club Building 


F. Kessell G Company Ahrons-Seibert Co., Ltd. 





Bokerage and Commission 
CANNED GOODS, FRUITS, PULPS 


Consignments received, and highest prices obtained. Correspond 
invited from Canners with quotations on goods suitable for the United 
Kingdom. Open for first-class Agencies. 

Bankers: London Joint Stock Bank, London, England 








7 and 8 Railway Approach 


London Bridge, London, S. E., England 


New Orleans 


CANNED GOODS BROKERS 


Selling Agents Southern Packers 
SHRIMP AND OYSTERS 


Sole Agents Green Heart Extract. 
“TABASCO SAUCE” 


| Correspondence Solicited. 
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Sold under the Sprague Canning Machinery Company’s guarantee of perfect 
satisfaction. Price complete, with 50 feet of track and cables, $300.00, f. o. b. 
cars Hoopeston, Illinois. For further information and catalogues, address 


o- 
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Sprague Canning Machinery Company, 































Sole Owners and Manufacturers, CHICAGO, ILLINOIS 
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Sold’ under ;C. S. Harris Com- 

pany’s guarantee of perfect satis- ~ 

faction. Price complete with 50 [ 

feet of Track and Cables, $300.00, a 
1g F. 0. B. cars Rome, N. Y. For , ae. 
_ further information and catalogue 9 
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address 














C. S. HARRIS’ COMPANY, Sole Owners and Manufacturers, ROME, N. Y. 
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The Queen Anne Corn Cooker 




















This machine is not an experiment, it has proven its claim not only to the front rank, but to 

leadership—and rightly, too. | There is no Cooker on the market possessing so many good 

features; simplicity, capacity, easy to clean, lightest running, removable stirer, etc. _Testi- 

monials for the asking. Get your orders in early to insure prompt delivery; demands will be 

great for this machine. How about your other requirements for 1905?—none too early to take 
it up. Always something special in second hand machinery. 


H. COT TINGHAM, 


BALTIMORE, MD. 








































CHAS. J. TAGLIABUE 
Manufacturing Comp’y 


Thermometers 
for 
Canners 


OFFICES: 
53 Fulton Street, New York 


FACTORY: 
2026-2032 Pacific Street, Borough of Brooklyn, 
New York 
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STRAWBERRY 
RASPBERRY 
BLACKBERRY 


Vegetable Colors 








The Food Laws and Food Commis- 

sioners are opposed to coal tar colors, 

Carmine and Cochineal are not 

Vegetable Colors. We offer Red, 

Blue, Yellow, Green, etc., Strictly 

Vegetable Colors of great intensity 
and absolute purity. 


The ONLY SAFE COLORS to use 





Prices and Particulars on Application 








The Preservaline Mfg. Company 
41 and 43 WARREN STREET 
NEW YORK 
SAN FRANCISCO 


441-443 Third Street 


CHICAGO 
190 Michigan Street 











The 
Stickney 


Bean Filler 
and Syruper 


Double or Single Line, Capacity 

1000 to 1500 per hour to the 

Line, according to size of bean, 
can or stud hole. 


TESTIMONIALS: 
‘*We consider it one of the 
best pieces of machinery in 
our factory.’’ 
ELyRIA CAN’g Co., 
Elyria, Ohio 
. “The machine is a very 
satisfactory one, clean, neat, 
* and uniform in filling.’’ 
DICKINSON & Co., 











Special filling machines for all purposes, handling light 

and heavy Syrups, Condensed Milk, Baked Beans, Fats, 

Oils, Mustard, etc. in round or square cans or glass jars. 
New England Agent for 

Sprague Canning Machinery Co.’s full line 


Henry R. Stickney, Portland, Maine 





Eureka, Ill. | 


| 
| 























Special Eastern Agent for 
The “Sprague” 
Line of Canning Machinery 
‘‘Hawkins’’ Continuous 
Capper, ‘‘Jersey Queen’”’ 
Filler, Model ‘‘M’’ Corn 


spree ‘ Cutter, Corn Cookers, 

Canning Silkers and all 

Factory, Machines for 
I sell it. Canning Purposes 


608 Page Catalogue 
for the Asking 


Cans, Shooks, 
Solder, Crates, 


Don’t Worry, 
ask me, I'll get 
it for you 


Climax Flux, 


“Lockwood” 
Gas Machines, 


Tools, Etc., Etc. 


Correspondence Solicited 
My Motto: The Buyer Must be Satisfied. 
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This Ilustrates the 
Most Perfect [achine for 


Heading Round Cans 


This Crimper is of new and unequaled 
design. It is quickly adjustable to differ- 
ent diameters and lengths without 
change of parts. The crimping rings 
are only adjustable laterally and can 
not be put out of axial adjustment. 
Its capacity is without limit in speed. 


WE MANUFACTURE 


Seamers, Floaters, Testers, making a 

complete line of High-speed Fruit Can 

machines of unequaled design and_con- 
struction. 





Diligent study ofthe Slitter prob- 
lem has made it possible for the in- 
ventor of this machine to perfect it 





in every particular and it stands far 
in advance of all Slitters hereto- 
fore offered. It is operated by a 
single belt, the Automatic feed, re- 
ceiving and dischargerollsand cut- 
ter shafts being perfectly timed by 
cut steel gears. Noslitter operated 
by two belts can produce equal re- 
sults. 


Catalog Mailed on Application 


Utica Industrial Co. 


UTICA, N. Y. 


It is continuous in operation and almost 
noiseless. These machines are heading 130 
condensed milk cans per minute, which is 
much less than their capacity. The bot- 
toms are Tagger’s tin, very difficult materi- 
al to handle in other heading machines. If 
bodies are of uniform size, no crimping is 
required. 
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The Leiger Automatic Tin Can Tester 


MANUPACTURG) BO lO" 


The L. BENEDICT CO., 128-130 S. Clinton St., CHICAGO 


JAMES FRAKE, MANAGER 


This Tester works automatically. It stops if cans cease to go into Tester and 
starts when they commence to come down the run. It separates the bad cans 
trom the good, or in other words, it automatically throws out all bad cans, how- 
ever small the leakage may be. It will test both round and square cans, 
The Tester requires no attendant and will run 30,000 a day, and it is im- 
possible to get a bad can among the good ones. The machine weighs less 
than 2,000 pounds, occupies 4x8 feet of floor space, and requires about 
one-half horse power to drive it. 




















JAC. C. SCHMIDT, Vice-Pres. ALFRED T. HIPKE, Sec. and Treas. 


JAS. G. GRIEM, Pres. 


NEW HOLSTEIN CANNING COMPANY 


PACKERS OF THE 


UNIFORM ano BUTTER LILY sranps 
i PEAS AND CORN 











NEW HOLSTEIN -~- WISCONSIN 
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Virginia Can Company 


Tin Cans, Boxes, Solder and Acids, 
Canners Supplies. 


Buchanan, Virginia 








Those who have 

Once used the Virginia Cans 
Continue to use them. 

This is on 

Account of their Superior Quality. 
Our laraely 

Increased capacity and fine 
Shipping facilities by two main 
Trunk lines enable us 

To make prompt deliveries to all. 
In writing for prices let 

Us know how many you will need. 











Virginia Can Company 


Oo. C. HUFFMAN, Pres. & Gen’! Mgr. 





Buchanan, Virginia 
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| PEA FILLER AND BRINER 


A C.L. Kunz, V.-Pres. A C. Madson, Sec.and Treas. A 
1905 MODEL 
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THE 
M. G. MADSON 
SEED CO. 


Seed Growers »» Merchants 





Specialty CORN 


of Growing 


PEAS for 
the » dll on TOMATO 


Trade daa PLANTS 


inh 
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MANUFACTURED BY——— 


“THE SINCLAIR-SCOTT COMPANY 


Manufacturers of Canning House Machinery 
BAL RRORE, MD. 


Newest Time Device for Processin 
Made by JOHN T. STAFF, JR., Terre Haute, Ind. 8 | THE CHISHOLM- SCOTT Co. 
No More Undercooking, No [lore Overcooking, 


No More Errors | PEA HULLING MACHINERY 


eo Re Tes 
Office and Warehouse: MANITOWOC, WIS. 
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The Clock Will Tell You, and Keep You Right 





HV] 
Simply t Works: | Baltimece Beosanertn 
imply turn } at office of the 
SUSPENSION BRIDGE, | SINCLAIR-SCOTT CO., 


the hand on eacace Palle Well aP s 
. ’ a tapsco Sts. 
the dial to the N. Y¥. Rear of 1800 Light Si. 


number ot 
minutes the 


process calls 
for, and a min- 
ute before that 
time is up the 
bell rings. 





Dials made 


ze" {| GENERAL BUSINESS 
wi" | CORRESPONDENCE 


several of the | 
larges ack- 
THE LATEST TIME jo gest pack 
DEVICE FOR A ers and would | 
PROCESSING. : ; 
like to send | 
them to every 
factory for 
trial, to be, Cc di Ob - 
sent back if a 2s 110 
not entirely 
satisfactory. 


ADDRESS US 


Only a Limited Number will be put out thie Season, so Order Early 














Power Transmitting, Elevating and 
Conveying Machinery 





Rope Transmission 
Appliances, 

Chain Belting, 

Sprocket Wheels, 

Friction Clutches, 

Shafting, Pulleys, Gearing. 
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lise Acme Gas 


Belt Conveyors 

for all purposes, 
Barrel Elevators, 
Package Carriers, 
Spiral Conveyors, 
Elevator Buckets. 


Webster Manufacturing Company 


1075-1097 West 15th Street, CHICAGO 


FOR 


cent. 


=a 


SHAXVW-NVO ONY SHSANNVO LS35DYV1 FHL AO ANYW AG aasn 


1010 Monadnock Bldg., 


Canning andCan-Making 
Will save 60 to 70 per 


cent. over Gasoline Ma- 
chines; will save 75 per 
over City 


ACME GAS PLANTS 


Manufactured and Installed by 


The Acme Gas Company 


CHICAGO, ILL. 





Gas. 
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Condensed 
Paste 


Powder 


HEAPER than flour paste. 
and can be shipped in mid-winter. 


Being dry it saves freight 
One pound will 


make in one minute two gallons of snow-white paste, 


where boiling water or steam can be had. 


It makes 


three times more PASTE than cold water Paste Powders. 


PRICES:. 


For lacquered and plain white tin. 
does not affect the most delicate colors. 
weather and does not warp or wrinkle the paper. 
paste for tin in the market. 
cent. of water. 


{ In barrels of about 240 Ibs. 
————— | In 50 and 100 Ib. packages 


Cinnol 


Prevents rust spots and 
Keeps sweet in any 


PRICE, in casks, - 


- 6c per lb. 
- 8c per lb. 


The BEST 


Has to be reduced with 50 per 


37¢ per gallon 





THE ARABOL M’F’G CO. 





100 WILLIAM STREET, NEW YORK 








Normandin Block Machine and its Product. 


Adapted and used by the 
UNITED STATES GOVERNMENT ENGINEERS. 


Universally recognized by the leading architects, 
engineers, contractors and builders as the standard. 





NORMANDIN 
Concrete Block Machines 


for the manufacture of con- 
crete building blocks receiv- 
ed the Highest Awards at 
the Universal Exposition, 
St. Louis, 1904, for Superior 
Excellence. Hundreds of 
machines in operation. 
Thousands of Normandin 
Blocks used daily. They 
are warm in winter, cool in 
summer. Fire, frost and 
vermin proof. The IDEAL 
BUILDING MATERIAL 
FOR FACTORIES, resi- 
dences, churches. 

The new Circleville Cann- 
ing Factory at Washington 
C. H., Ohio, is built of Nor- 
mandin Blocks. These 
blocks are cheaper than 
good brick. Send for print- 
ed matter. 


CEMENT MACHINERY COMPANY 
JACKSON, MICHIGAN 






























The Art of Canning 
—and Preserving — 


AS AN INDUSTRY 








By Dr. Jean Pacrette of Paris 





Formulas and Recipes Actually Used by the 
Author and Prominent Packers. 





Price $5.00, Draft with Order 


¥ In offering the canning trade this work we do so in the be- 
lief that it is the most complete and comprehensive of all the 
text books on the art of canning. Send all orders to 


THE CANNER, 22 Randolph St., 


Chicago, Ill. 
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CONVEYOR APPARATUS 


Conn |i covve 


FLOOR LINE 


SCALE & WAGON DUMP HUSKING SHEO FACTORY 





(THE ABOVE ILLUSTRATION SHOWS THE NEW SYSTEM FOR UNLOADING AND DISTRIBUTING CORN AT HUSKING SHEDS) 


Submit all your conveyor problems to us. We make estimates to fit each particular case, sending ex- 

pert to go over all details without charge. If you want the work done RIGHT, we are the people you are 

ooking for. | This department of our work is in charge of Mr. Otis B. Westcott, the well known Me- 
chanical Engineer and Expert in Conveyor Apparatus. 


Sprague Canning Machinery Company, Chicago, Illinois 















































To all Interested in Ganned Goods 


Gentlemen :— 

At the recent Canners’ Convention held at Columbus, Ohio, the undersigned were appointed a 
“Committee on Purity and the Promotion of Consumption of Canned Goods.” 

Our work is not supposed to end at recommending that extreme care be exercised in pack- 
ing, and that the present high standard of purity be maintained; but we are supposed to investigate, 
devise, recommend and, if possible, put into action work along such definite lines as may appear ad- 
visable and feasible. To this end we solicit the co-operation of the entire Canning Trade and of the 
distributing agencies, jobbers, brokers, etc., interested in our commodity, also of those, whose busi- 
ness can in any way be benefited through the advancement of the interests of the Canners of America. 

Our suggestion is that all interested in this matter of the promotion of consumption of 
Canned Goods give serious thought to the subject, and submit their thoughts, schemes, suggestions, 
plans, experiences and recommendations to the undersigned, making this committee a sort of clearing 
house for the brain of the business, concentrated on this idea of expanding the consumption of Canned 
Goods. Every communication will receive our careful consideration and comment no matter how 
brief or how comprehensive it may be. 

Respectfully Submitted, 
DANIEL G. TRENCH, Chairman 
42 River Street, Chicago. 
W. R. Roach, 
Cuas. S. CRARY, 
RatpH B. POLK, 
Committee. 
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—-About Labels 


“Beauty is its own excuse for being.”’ 
—Emerson —“ The Rhodora.” 
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A COMPLETE ART DEPARTMENT 
i) AND MODERN MANUFACTURING 
K 1a 
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FACILITIES COMBINE TO PRO- 
DUCE HIGHLY ARTISTIC LABELS. 
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CHOICE GOODS SHOULD HAVE 
AN ELEGANT SETTING. OUR w@ 
LABELS ARE SUPERB IN DESIGN, ®y@# 
DISTINCTIVENESS AND FINISH. 
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Our “ Natural Process Work” 
is unsurpassed 
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CORRESPONDENCE IS SOLICITED. 
PLEASE ADDRESS THE NEAREST 
OFFICE, AND WHEN YOU WANT 
COLOR WORK OF ANY KIND, 
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REMEMBER 


THE UNITED STATES 
PRINTING COMPANY 


4 ees 


Ov Si 
= LT 


*; 


*. 
* 


of 




















tag 
Ra saniiiieaeaieaeaiaiaeal ll 

















































THF CANNER AND DRIED FRUIT PACKER. 11 


It would worry you some to know that your principal 
competitors were using a machine which did twice as 
good work as your own did and it should worry you just 
as much, and for the same reason, to know they were using 


tandard 
olderin 


lux, 


and you were not. It does many times better work than 
any of the others. @Next week, I'll tell you another 
reason why you should use my flux. 








Manulactured by 


Marlou Ghemical Company, Jersey Gity, N. J. 


JAMES M. WAIT & COMPANY, General Western Agents, Ceylon Building, CHICAGO, ILLINOIS 

















Bucklin’s CYCLONE Pulp Machine 


MANUFACTURED BY 


The Sinclair -Scott Company, Baltimore, Maryland 


UNDER THE BUCKLIN PATENTS 


This is the Best Machine in use for making Tomato Pulp for Ketchup 
and for Preparing Pumpkin for Canning. 


It will reduce any fruit or vegetable toa fine pulp, and ill ex- 
tract the pulp from tomato skins, leaving the pulp eutirely 
free from skins and seeds. 


In preparing pumpkin, this machine does all the work of peeling 
and sifting, and without any waste. 


It is rapid, continuous in action, and self-cleaning. 


The machine is substantially built of hardwood and steel, and 
will last as good as new for many years. 


Each machine is furnished with tight and loose pulleys, as shown 
in cut, and one extra inside sieve. 


CAPACITY—75 tons Tomatoes per day; 50 to 60 tons Pumpkins 
per day. 
FLOOR SPACE—4x6 feet. 


WESTERN AGENTS 


Sprague Canning Machinery Company, Chicago 





WEIGHT—700 Ibs. 
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Lest there be some misunderstanding of the above matter, 
we desire to remind the trade that we have for several years 
furnished cans made from specially coated plates, carry- 
ing any weight of coating desired by our customers. 

Our Standard Cans are invariably made from the best Stan- 
dard Coke Plates that can be bought in the market, and we 
believe them to be proper and satisfactory packages for most 
varieties of fruits and vegetables. 

Whenever the peculiar properties of the goods to be packed, 
or the preferences of our customers require a specially coat- 
ed plate, we are always ready to supply it at the actual ad- 
ditional cost to us of the material. 


We shall be pleased to quote special prices on any specifi- 
cations that may be submitted to us. 


American Can Co. 


Merchants’ Loan and Trust Bldg., Clark and Adams Sts., 


Chicago 
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with which is incorporated TRENCH’S CANNERS’ INDEX 




















PUBLISHED EVERY THURSDAY BY 





THE CANNER PUBLISHING COMPANY, 


22 East Randolph Street, CHICAGO 





JAMES J. MULLIGAN, EDITOR 











SUBSCRIPTION RATES 


United States and Canada, One year... 2.0.6 cece cececc cece cers canes $3.00 
All Foreign, one year................ vandesdhbe anbdeestediewtceriscceas 5.00 

Remittances may be made by Post Office Order, Registered Letter 
Check, Draft, Express Money Order, or Order on the House in Chicago 
with which the subscriber is doing business. 





ADVERTISING 
Advertising rates made known on application. Copy for and changes 
in advertisements must be in this office on Monday preceding the date 
of issue. 





CORRESPONDENCE 


Correspondence upon all subjects of interest to the trade is solicited 
Items of news, both personal and general. are always interesting, and 
we wish each subscriber to assist in making The Canner and Dried Fruit 
Packer the newsiest journal in the trade. 

In correspondence, writers will observe the following regulations: 
communications must always be accompanied with the writer’s name, 
as no attention is paid to anonymous letters. A designating mark will 
be used where publicity is not desirable. We do not hold ourselves re 
sponsible for views of correspondents, but all interested are cordially 
invited to use our columns freely. 

Literary contributions are invited from all interested in the advance- 
ment of the canning industry. Payments will be made for all special 
papers on practical, mechanical or scientific subjects of value to the indus- 
try which are accepted and published. 





ENTERED AT THE CHICAGO POST-OFFICE AS SECOND-CLASS MATTER 








When everything else fails try a CANNER want ad. 
nner 
Paul Pierce, the “What to Eat’ man, continues to 
play a stellar part among the knockers against the 
canned goods and preserving industries. 
nrne 


The tomato market has been playing a waiting game, 
but will the wait end soon and a real advance occur? 
There is no way of telling just what the “festive” to- 
mato will do. 

nner 

Evidently a majority are of the opinion that the 
seeded raisin is indispensable, notwithstanding certain 
gentlemen in California have expressed themselves to 
the contrary. The remarkable rapidity with which de- 


mand for the seeded article has increased proves its 
popularity and the advantages it possesses over the old 
style raisin. 

RnRne 

First reports should usually be taken with a grain of 
salt, but this time it appears certain that advices con- 
cerning peas are correct. The 1905 pack will un- 
doubtedly show a considerable decrease as compared 
with the large production made last season. We be- 
lieve that every pea-packing state will show a shrink- 
age, and the total difference may, indeed it seems quite 
likely, be large enough to make the market later on as 
strong as it is weak at present. 

nme, 

A Maryland correspondent of an eastern journal 
writes that “Tomatoes are quietly and surely gaining 
strength, and there is going to be none at all left in 
the hands of Maryland packers before August first if 
the present rate of consumption keeps up.” This is 
one of the most encouraging statements that has come 
to our attention in a long time. Consumption of to- 
matoes has been large this year but if there should be 
a practical clean-up in Maryland by August first, it 
would be proof of even larger consumption than the 
closest students of the market have estimated, basing 
estimates on present population. Eighty million or 
more people require an immense quantity of food. 

anne, 

- Reviewing current commercial conditions, Dun’s 
weekly report says that “Moderate improvement is 
noted, although progress is along conservative lines 
and there is no evidence of speculating excesses. The 
brighter crop outlook has a salutary effect on all com- 
mercial operations. Railway earnings thus far avail- 
able have generally averaged 8.7 per cent higher than 
last year.” Bradstreet’s report on the general busi- 
ness situation notes that “Sales of summer goods are 
more active and business for fall delivery appears well 
from all sections save Texas, where impaired wheat 
crop returns have a deterrent effect. The labor situa- 
tion, though disturbed here and there, is on the whole 
a pleasant one.” Dun’s weekly review of trade in the 
Chicago district says: ‘While the labor trouble drag- 
ged along, some recovery was made in deliveries and 
business generally reached a high volume. Season- 
able weather helped materially in the distribution of 
commodities, the retail lines being stimulated to large- 
ly increasing activity, and there was well sustained 
demand in wholesale merchandise and in metal and 
wood products. Agricultural conditions made fur- 
ther satisfactory progress. Interior advices reflect a 
widening demand for necessaries and country stores 
have good sales. Primary foodstuffs continue in im- 
proved demand and Board of Trade operations have 
reached enlarged volume in both cash grain and pro- 
visions.” 
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To the Canning Trade 


Extra Coated Cans for Corn Packers 








We have received orders this season for a great many millions of Corn Cans to be made 
of Extra Coated Tin Plate, that is, with a coating at 2% lbs. of pure tin to each box of 112 
sheets 14 x 20 Tin Plate. We believe that our orders for Cans made of this character of Tin 
Plate, putting it very mildly, are very much larger than those of any other manufacturer in the 
Country. We think you will agree with us that this is not a bad record for our first season. 

A number of our friends are using this grade of Cans for all of their goods this season, 
peas, beans, fruits, corn, etc., ete., but the Corn Packers especially seem to realize the advisab- 
ility of trying some of these Cans. We have shipped out quite a quantity and they are very 
attractive in appearance, and will undoubtedly wear well. 

We have also been shipping Cans daily now for several months made of the Regular 
Commercial Plate, and we are proud of the letters of praise and commendation we are receiving 
right along. It is very gratifying to have one’s efforts appreciated so generously. 

Now that the packing season has begun, and you are using Cans daily, send us an order 
for some, either kind of Plate you prefer, and let us show you what a really first-class package 
we are making. Our shipping facilities are unequalled, and we can supply your wants on very 
short notice. Telegraph us and see for yourself. If you have not sent us your order, don’t you 
think it would be to your advantage to do so? We would like to have every Packer try our 
Cans this season, so that he will know that it is to his best interest to give us his order next 
season. 

Please wire or write to either Chicago or Syracuse as you prefer, and the same will receive 
our very best attention. 

Awaiting your commands, we are, 

Yours very truly, 
CONTINENTAL CAN CO. 


THoMAS G. CRANWELL, President. 
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The Position of Tomatoes. 


HE mere suggestion of a possible clean-up of 
spot tomatoes in Maryland canners’ hands by 
the first of August is a strong hint that the 
statistical position of this line has improved 
yery materially during the last thirty to sixty days, 
during which Maryland packers’ stocks have been 
markedly decreased by the steady demand that, ac- 
cording to advices from Baltimore and thereabouts, 
has come from nearly all parts of the country. De- 
spite the fact that the packs of 1903 and 1904 were 
exceptionally large, the statistical position of toma- 
toes is, in our opinion, not such as to justify prevail- 
ing prices. Based on the quantity of goods in all 
hands from packers to retailers, values should be 
higher to-day than they are, for, while nobody knows 
just how many cases of tomatoes are unsold, there 
is no doubt but what the supply is short of the quantity 
which would warrant the present low level of prices. 
That an immense quantity of tomatoes has gone 





into consumption during the last ninety days is an ab- 
solute certainty. The exact quantity, if it could be 
ascertained, would be surprising to many. It is our 
belief that the figures would show that low prices 
have stimulated consumption to a more than merely 
noticeable degree, and that as a result of this steady 
and widespread demand the immense quantity of toma- 
toes on hand at the end of the last canning season 
has very largely disappeared. So far as the West is 
concerned, stocks in first hands are unimportant. The 
bulk of the supply is, of course, held in the East, and 
it is from that direction, from Maryland, in fact, that 
the suggestion above referred to comes from. New 
Jersey is considered the weakest spot in the eastern 
tomato situation. The supply in that state is under- 
stood to be considerable. 

The season is now too far along for an advancing 
market to result in preparations being made for a ma- 
terially larger output than packers had already pre- 
pared for. 


Canned Goods Futures. 


HE fact that sales of canned goods in advance 
of the pack have been exceptionally small 
this season is occasioning a good deal of re- 

~ mark in grocery circles and particularly in the 
journals of the retail branch of the trade. As an ex- 
ample of what they are saying on fhis subject, we 
quote the following from a recent issue of the Inter- 


state Grocer, published at St. Louis: 

If the reports from the brokers and from the packing dis- 
tricts are to be believed, and I think they are, the buying of 
future pack canned goods by the jobbing trade this year is 
very much less than normally. I cannot account for this 
unless it is that the jobbers have been reading the trade 
papers and doing a little thinking on their own account and 
for the benefit of their retail customers. I have never, nor 
do I now see, advantage in buying futures. Once in a 
great while the retailer makes a strike on futures, but in 
nine times out of ten he merely buys a lot of goods at a 
price that can be duplicated or even beaten six or seven 
months after. When the futures are delivered to him in the 
fall he gets himself into a nervous frenzy trying to raise 
the money to pay for them and then he carries them, tying 
up his money until far into the next fall. The packer gets 
his money in a hurry, the jobber gets his soon after the 
goods pass through his hands, and the retailer holds the 
bag for nearly a year. The money invested in the futures 
could be turned over possibly twenty-five times in that period 
if the retailer had it, but he hasn’t it; it has gone to the 
packer, after the jobber took his profit out of it. 

Futures are a delusion and a snare. They are flim-flam 
game and the retailer is the fellow who gets flimflammed. 

Future sales have been small this year principally 
because the buying of futures was unprofitable in 1903 
and 1904. Perhaps nobody anticipated the full extent 
of the shrinkage in this business, but neither did the 
packers expect it to be as large as in the early part 
of years following seasons when it was profitable. 

However, futures aren’t bought by retailers solely 
on speculation. There is an advantage to the retailer 
besides the mere chance of getting in ahead of an ad- 
vance in values, although we are not to be under- 
stood as speaking either for or against the practice 
of selling futures, which, from the standpoint of packer 





as well as retailer has its drawbacks. Outside of 
the speculative feature, retailers in numerous instances 
find it necessary to contract ahead for a certain quan- 
tity of the pack of brands on which they have an 
established trade, in order to render it certain, or as 
nearly as possible, that they will obtain their require- 
ments of the brands which their customers insist they 
shall carry in stock. If the retailer doesn’t buy these 
brands in advance of packing, he risks failure to get 
them at all. 

It is thus seen that the hope of making a “strike” 
is not all that induces the retailer to buy futures. 
Often the speculative idea doesn’t enter into the trans- 
action at all. We don’t see, though, why a retailer 
should work himself into a “nervous frenzy” when 
times comes to pay, for the average storekeeper 
doesn’t buy to exceed twenty-five or fifty cases, which 
rarely cost more than fifty or a hundred dollars, a 
small sum to get into a frenzy over. 

It isn’t true that the retailer who has bought futures 
and paid for them on delivery “holds the bag for 
nearly a_ year.” It is fair to suppose that he sells the 
bulk, or all, of his purchase during the fall and win- 
ter and has the goods entirely moved, or nearly so, by 
summer time. Moreover, he begins getting his money 
back just as soon as the goods are delivered at his 
store, for he immediately begins to sell them, in view 
of which fact we are unable to see how his money is 
tied up until “far into the next fall,” as our con- 
temporary asserts. 


As to the “flim-flam” feature of future buying, the 
packer knows from experience that the producer as 
often as the retailer or any other factor in distribution 
gets the worst of transactions of this kind. The mar- 
ket advances in the late spring or summer or early 
fall about as often as it declines. Many packers and 
jobbers both are strongly opposed to the selling of 
futures. 











Ankeney Against Artificial Coloring. 


Dairy and Food Commissioner Ankeney of Ohio 
last week issued the following order in regard to the 
use of coloring matter in food products. 


“Beginning with the tomato crop of 1905, the attitude of the 
Ohio state dairy and food department will be against the 


use of artificial coloring in canned tomatoes or tomato catsup. 
Harmful preservatives are always forbidden. 

After July 1, 1905, no coloring matter will be permitted 
in noodles or egg noodles, spaghetti or egg spaghetti, vermi- 
celli or egg vermicelli, macaroni or egg macaroni, except such 
as may be imparted by the eggs used in the manufacture of 
the articles above mentiond.” 
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WHAT THE BROKERS 


BEING A NUMBER OF STATEMENTS BY PROMINENT CANNED GOopDs 
THEIR OPINIONS AS TO WHETHER PACKERS 








By Thomas Roberts G Co., Philadelphia, Pa. 

We believe that no other industry in the United 
States has suffered during the past three years from 
over-production as severely as the canned goods in- 
dustry, especially in corn, tomatoes, and peas. This 
over-production is a very serious drawback to the wel- 
fare of every one dealing in canned goods. To the 
jobber it creates unreasonable and unprofitable com- 
petition, and leaves no reasonable margin of profit, and 
the best example that we have of this is the fact that 
during the past winter, in New York City, the larger 
jobbers have all been carting tomatoes over the island 
of Manhattan and making not more than one or two 
cents a dozen on an average after the cartage was 
paid. Such over-production is a detriment to the job- 
ber and the retailer, as it encourages the packer to 
pack goods of poor quality in order to pack goods on 
which he can make some profit ; but the over-produc- 
tion is the greatest source of loss to the packers them- 
selves and many of the packers have been forced en- 
entirely out of business. We believe that the packing 
capacity of this country in corn, peas and tomatoes 
is 100 per cent larger than the consumptive demand 
if all the factories are running at their full capacity. 
If each packer would look at the matter on a reason- 
able basis and pack such goods as he knew he could 
sell and of such quality that he knew would be satis- 
factory to the trade, the evil, in our opinion, would, to 
a large extent, be overcome, but as long as some pack- 
ers continue to pack a large stock of goods without 
any immediate prospect of being able to market them 
the trouble of over-production is liable to continue. 
We hope, however, that the acreage will be consider- 
ably reduced on the items that have suffered the most 
and that the result will be a profitable season for the 
canners and jobbers of canned goods. 

By Thomas J. Meehan G Co., Baltimore, Md. 

The canners of the entire country seem to be try- 
ing the Chinese method of committing suicide, com- 
mercially speaking. For several seasons they have 
been given good advice, not from any selfish stand- 
point, by the leading buyers and brokers throughout 
the country and yet, in the face of what they know 
and fully understand is a suicidal policy, they continue 
to increase their output, or at least make an endeavor 
to do so, without paying any attention whatever to the 
trade conditions. It seems useless for those who have 
the best interests of the trade at heart to undertake to 
scatter knowledge and information that would be of 
value to the canners if they would profit by it. Speaking 
of them as a class, the canners of America are among 
the best-hearted and most liberal men in any line of 
business, but they allow themselves to be governed 
largely, if not entirely, by sentiment instead of by cold 
facts and figures. It is the ambition of every man to 
be known as “a big man” in his own business or in 
his own community, and that ambition should be en- 
couraged, but there are limits even to one’s ambition, 
though it is hard for the individual to realize it fully. 
In consequence of that feeling the canners go ahead 
blindly, and, perhaps, after all, the remedy for the 
existing unfavorable conditions in the canned goods 








market, will be found in the shortest space of time if 
they are left to themselves to work out the problem 
The one redeeming feature in the whole situation is 
the fact that, with some exceptions more or less no- 
torious, the canners of the United States are making 
a noble effort to pack a higher average of quality of 
goods and the jobbers, again with some exceptions, 
are encouraging them to that end. 
By Baker & Mergan, Aberdeen, Md. 

Regarding corn, we can’t see anything to encour- 
age the packers to pack extensively of this article this 
season. There was a heavy pack last year and, while 
the stocks in first hands are not very heavy, yet we 
believe that the jobbers have a pretty good supply on 
hand, at least this has been our experience. Under 
these circumstances, we can’t help but feel that the 
packers should go very slow this season, if they want 
to get anything like fair prices for their output. Re- 
garding tomatoes, while it is impossible to say just 
what stock remains in the hands of the packers, we 
believe that there are still a good many goods scattered 
around. With tomatoes selling as they are now, at 
15 to 20c per case below cost, the outlook is anything 
but encouraging for the packers to make any big prep- 
arations. As far as our packers are concerned, there 
are a great many that are not going to pack at all, 
and the balance of them are going to curtail their 
pack considerably. If this applies to other packers 
as well (and we believe it does) we will have a very 
light pack this season and prices ought to do better. — 

By Louis M. Park Co., Minneapolis, Minn. 

We would advise a conservative but good pack of 
canned vegetables for this season. We think while 
there are a great many good and careful packers, 
there are a great number apparently who are careless 
or do not wish to pack a good straight line of goods, 
and consequently this demoralizes the market. We 
have cut a great many cans of tomatoes this year 
which we regret to say contained entirely too much 
water. This does not only apply to tomatoes but to 
some canned small fruits, such as strawberries, rasp- 
berries and blackberries. If the packer would stop 
to consider that his future depends on the quality he 
packs, he would then pack only an extra standard or 
a high grade line of goods. Those who are success- 
ful in the business to-day are the ones who follow out 
this line. The man who packs slush kills his own 
brands and his reputation as well, consequently we are 
very anxious to see the majority of the packers have 
a higher aim than they have had in the past in pack- 
ing goods, and try to pack something better in quality 
instead of something cheap, and then they will be 
assured of receiving something for their pack. 

By J. L. Rowland & Co., Baltimore, Md. 


That the canned goods trade has fallen on evil days 
is known to all men engaged in the business. The 
causes are many—the remedies few. Causes, over- 
pack, trashy goods, half filled cans, fraud and decep- 
tion on the consumer. The one person that should be 
protected is defrauded in many ways. Trashy half- 
filled cans are sold to him under fancy labels. Guaran- 
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tees of choice quality, selected fruit, etc., on the labels. 
When the cans are opened he finds them about half 
filled with trashy goods, so worthless he refuses to 
continue to be deceived and lets canned goods alone. 
How long would a grocer continue business if he sold 
pound packages of coffee or sugar that contained only 
half a pound? How long would a sugar refinery or 
flour mill continue in business if it filled its orders 
with barrels one-third or one-half full, and charged 
for full weight barrels? It is time for both the packer 
and jobber to eliminate this fraud on the consumer 
from the canned goods business. Quality will always 
vary, but quantity should only be the limit of a can, 
and nothing less. Full cans on all goods should be 
demanded by the jobber from every packer. Honest 
dealing with the consumer will materially increase the 
demand for canned goods. The packer knows what 
he is offering, the jobber what he is buying, both the 
retail grocer and the consumer are deceived by fancy 
labels on fraudulent goods. By packing full cans the 
number will be lessened, the amount in cases reduced, 
and the consumer protected. The future selling of 
canned goods should be eliminated from the business 
entirely. It is the cause of the greatest fraud per- 
petrated in the canned goods business. If the cost of 
packing is greater during the season than the price at 
which futures have been sold, many packers will see 
that the buyer gets no more than he pays for in the 
fill of the can, so while the jobber bought a bargain, 
he loses his bargain in the delivery. On the other 
hand, many buyers of: futures, if the market is against 
them, will turn down all purchases, no matter what 
the quality, and refuse to accept any at over market 
value. This is customary now with some of the larg- 
est buyers of canned goods in the country. So that 
the sale of futures in the past few years has encour- 
aged dishonest practice on the part of both packer and 
jobber and is injurious to the whole canned goods 
trade. It is time some line was drawn by both packer 
and jobber who wish to see the canning trade prosper 
and placed on a higher level of business probity, 
against the packer of trashy goods, as weil as the 
agent who distributes the same. 


By Strasbaugh, Silver & Co., Aberdeen, Md. 


We halt between the opinion of “over production” 
and “under consumption.” If the consumer could be 
reached with the average profit as applies to groceries, 
would not twice as many tomatoes and corn and peas 
be consumed throughout the country? With average 
car load price 5 cents per can and consumer’s price 
10 to 12 cents per can, there seems to us too much 
difference. Regarding “quality,” it is our experience 
that 90 per cent of the packers pack the best goods it is 
possible to produce, and grade by grade we find a very 
slight percentage difference in quality as we examine 
various samples. It is the imaginary difference in 
quality and the imaginary variation in price that dis- 
hearten the packer and lead him to feel that no matter 
how much care and expense he may give an extra 
quality, his efforts are neither appreciated nor will 
they pay in the way of reputation or dollar and cents. 





We don’t believe the prime evil existing to-day to 
be poor quality and over-production. 
By Finney & Robinson, Bel Air, Md. 

The best reasons we can give as to why in our judg- 
ment packers of corn, peas, and tomatoes should be 
conservative this year is that we seem to have a sur- 
plus of these three articles, which is rather abnormal, 
and so far as tomatoes are concerned packers have lost 
very heavily for the past two years. It is an unfor- 
tunate fact that the packing fraternity at large has no 
facility for determining the stock on hand, the num- 
ber of acres being contracted for, nor for getting at 
the actual requirements. If these facts could only be 
put into the hands of the packers, we believe over- 
production, which almost always results disastrously, 
would be checked. The packers are looking to the 
National Packers’ Association of Pure Food to guide 
them along this line and, judging from the business 
reputation of the gentlemen who have been selected 
on the Executive Committee, we believe the machinery 
will be put in motion as early as it is possible for such 
a large project to be launched. 

By Hardwig Peres, for Jacob J. Peres G Co., Memphis, 
Tenn. 

The only reason we can give as to why a packer 
should be conservative is simply because it is only 
the conservative business man who is successful, and 
we take it that the canning of goods is a business, the 
same as the selling of these articles is, and it is only 
the conservative business men who are generally suc- 
cessful in the long run. We once heard of a packer 
who went on his vacation. On his return, one of his 
head men told him that they had been doing a land 
office business and making considerable money. He 
showed the packer his cost of the goods and the prices 
at which he had been selling, and figured out a mag- 
nificent margin. The old and experienced canner on 
looking over the cost said to him that, “You are emi- 
nently correct in your figures. You have put down 
everything that goes into the cost of the case of goods, 
except the cans,” and this is the way we imagine that 
most of the canners of to-day arrive at the selling price 
of their output. From the way some packers are sell- 
ing corn, we imagine they must have forgotten to in- 
clude in the cost price, the tins. Much is being writ- 
ten nowadays about an agreement to curtail the pro- 
duction of cotton, as if an unnatural proposition of this 
sort could ever be brought to a successful conclusion. 
No law can be passed, no agreement can be made, that 
will interfere with natural laws, and people wil) plant 
as much and put up as much goods as they think that 
they can profitably dispose of. The only things that 
jolt them are the low prices consequent on over-pro- 
duction or over-supply. This causes a natural halt, 
and no law or agreement need be passed for the simple 
reason that when they see these continued low prices 
staring them in the face, they will of necessity stop 
packing, or land in the paresis hospital, the poor house 
or Potter’s field, and they can take their choice. Now 
as to the reason why a packer should put up good 
goods, this is so self-evident that nothing can be said 
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on the subject. The little packers, who year after year 
put up a nondescript quality of stuff never have any 
value to their brands, while the packer who puts up 
quality, not only builds up a reputation on his hands, 
but gets the preference at equal prices, and a premium 
besides. if course, it takes several years to work up 
a reputation for quality, but we have seen packers do 
it in two seasons. 
By D. McKim Cooke 6G Co., Cincinnati, O. 

It is our opinion that the canned goods industry 
would be better served if the packers would be more 
conservative in their packing, watch closely the sup- 
ply and demand, and not pack ahead all that is in sight, 
with the idea that they can maintain the market and 
sell at a profit at an indefinite time. Whenever there is 
a large packing, prices rarely if ever hold, because 
canners who have not sold futures have got to realize 
at some time, and it is usually the case that the market 
is broken and everyone handling canned goods, in- 
cluding the retailer, becomes thoroughly and honestly 
disgusted. .The old cry, “If I had only waited, how 
much I could have saved,” is a true index of very 
nearly every season. Whereas, if the canner would 
be conservative and pack for a year or two just what 
is wanted and nothing more, the markets would be- 
come steady, prices be well maintained and advancing, 
and there would be no disgruntled people at the end 
of the season. All trash should be cut out. The offer- 
ing of No. 3 so-called standard tomatoes and No. 2 so- 
called standard corn at prices below what the legiti- 
mate article should bring only tends to lower the better 
class of goods in the market, until a prospective buyer 
samples and judge for himself. Our impres- 
is that it is rarely the packer of such 
“trash” makes anything out of it other than a de- 
moralization of the legitimate article. Naturally, on a 
short crop year the lessons learned in previous years 
are all forgotten, and both the jobber and retailer jump 
in head-over-heels and load up. If they would use due 
discretion during these seasons and buy legitimate 
goods from reputable packers who have a backing and 
can be held for deliveries, a great many of the annoy- 
ances incident to such short delivery would be avoid- 
ed and the markets remain more or less on a steady 
basis. But that would be a dream, and one that will 
never be realized, for human nature is the same the 
world over, and what they can’t get they will spend 
every effort in their desire to obtain, and that which is 
ready to hand, to be picked up for a trifle, is given an- 
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other kick and treated with disdain. The remedy— 
there is none, except in the brains of the buyer, ~ 
By Wm. M. McKown, Louisville, Ky: 


No one, who is conversant with the situation, should 
justify an effort on the part of canners to 
large quantities of goods this year. Ret: ‘ilers? shelves 
and cellars are full; jobbers’ warehouses nearly so: 
season has passed, and fresh vegetables of all kinds 
are on the market in abundance; hence the demand 
for these goods the remainder of this season is prac- 
tically nothing. The wise business man, just as the 
wise ‘military man, studies the conditions surrounding 
then lays out his plan of campaign, and if he desires 
to be successful, he never strikes until the moment is 
right. If we had more canners with the wisdom of 
Togo in the business, it is our belief that we would 
have less failures and fewer of these depressed sea- 
We believe that Mr. Wilcox has covered the 
entire ground when he suggests that the canners’ asso- 
ciation should disseminate absolutely true information 
regarding the canning industry; it would add not 
only to the dealer, but to the consumer. Let each 
packer of canned goods prepare an article that he is 
perfectly willing to place an affidavit to that it is ab- 
solutely a pure article; that no subterfuges are used to 
deceive the consumer. When a reputation like this is 
established, the consumption of canned goods will be 
very largely increased. From twenty-five years’ 
ciation with the business, we believe that the obstacles 
in the way of a heavy consumption of canned goods 
can be traced to two items: One, the selling of fu- 
tures to the retail trade especially, inducing weak buy- 
ers to purchase stocks that their means do not justify, 
then harassing them to death for the money. The 
other obstacle we believe, is simply the desire of so 
many people to get rich quick, that induces them to 
pack an inferior article and sell it for a little less than 
their neighbor, which results in a curtailing of the 


produce 


sons. 


asso- 


trade. We believe that if canned goods were packed 
absolutely pure, as they should be, and were only 


offered when packed and ready for sale, we could see 
a steady, healthy increasing demand for the goods. 
Let the watchword of every packer of canned goods 
be pure goods and full quality, or nothing. 





IF YOU WANT TO GET A POSITION AS FACTORY SUPERIN- 
TENDENT OR PROCESSOR ; OR IF YOU WANT TO EMPLOY 
A SUPERINTENDENT OR A PROCESSOR, TRY A WANT AD. 
IN THE CANNER = —S = — 






































=== 


Selling Futures 


By H. C. Gardner, Manager Canned Goods Department, 


Ridenour-Baker Grocery Co., Kansas City, Mo. 








a 

I think there is no doubt in the minds of men inter- 
ested in the canned goods industry that from the can- 
ners’ standpoint market conditions on many articles 
are not encouraging. In order that any business may 
be successful I believe that all connected with it should 
be able to make a fair margin. Many men have made 
a financial success of their canning operations, yet 
at the same time most of us know of factories that 
are to-day running at either a loss or barely making 
expenses. Generally speaking, the canned goods mar- 
ket has but little life or snap to it. 

In the interest of this important industry we may 
well ask ourselves how the situation can be changed? 
From my viewpoint as a buyer I can see abuses com- 
ing from the sale of future canned goods that are most 
harmful. Speaking in a general way, I think we all 
feel that demoralized conditions are apt to be brought 
about by the packing of poor goods that must often- 
times be sold at ridiculously low prices. 

If it were possible for our friends who are operating 
canning plants to refuse to name prices, or offer for 
sale anything in their respective lines, until at or near 
the actual time of packing, or at least until they know 
how much stock they would be able to offer, there 
would be a smaller pack of poor grades. 

The canner who is obliged to run on borrowed cap- 
ital can many times secure assistance only on presenta- 
tion of future orders signed by responsible jobbers, 
convincing the bank officials that as soon as the goods 
are packed and ready for delivery the contemplated 
pack can accordingly be turned into cash. During: the 
past six months [ have seen it demonstrated that banks 
are reluctant to lend large sums unless they are as- 
sured that within a reasonable time the contemplated 
output can be sold. 

The practice of selling futures as it now exists ] 
believe to be a very pernicious one, not only from the 
canners’ standpoint but also from the jobbers.’ I be- 
lieve most jobbers would gladly lend their assistance, 
were it possible, to discourage entirely the buying and 
selling of future canned goods as it is now carried on. 
I am satisfied the corn pack in the state of Iowa, as 
well as other sections, would be much cut down if no 
futures were bought or sold. The temptation is for 
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packers to sell as many goods as they feel reasonably 
sure they can pack and all they can sell before packing 
begins. 

If the canners who have the future of this great 
industry at heart would seriously consider this ques- 
tion it is possible some movement could be brought 
about that would discourage the sale of futures. I 
claim that from this standpoint he cannot afford to 
see this matter carried on longer in the way that it is 
now being handled. 

The jobber is almost forced to buy futures and have 
them for sale, but if the canners would refuse to name 
prices until the goods were packed it would help the 
retailer, jobber and packer. It would place the canned 
goods business on a substantial footing and give a sta- 
bility to the market that we have not known in years. 
It would eliminate many irresponsible packers that are 
a menace to the industry and but little comfort to 
themselves. 





United Kingdom’s Canned Goods Imports. 

The following table shows, of several varieties, the 
quantities of canned goods imported into the United 
Kingdom during the five months ending with May 31, 
1905, as compared with the quantities imported during 
the same period in 1904 and 1903: 


1905. 1904. 1903. 
ee: 919,165 909,285 1,003,713 
NINE) 5Fin'arala Sak wistiat\ dp aie 4iraceais 22,796 17,762 17,670 
MIND, sts's sin a arsratuip- Siw, erara'braiaio-sacera 2,582 3,324 1,526 
PIE or cork cad kS bine tc oescinn Scat 554.4960 826,255 866,402 
PINE, (ars otnnte iors wale sewage aes 149,044 138,194 172,098 
Capea SEUNS co. 5 kc ccc nsoss ou 649,330 508,550 364,728 
Evaporated apples (oo. cic. ccc awess 16,846 22,870 31,496 
Eee er rere re 51,076 51,077 102,687 
Evaporated apricots ....6..006000650 2,047. 19,509 14,150 
SINGSBOTE PINES 2.465... ceccceceds 91,838 143,592 94,347 
Tomatoes, American ............. 7,580 25,347 12,041 
Tomatoes, PEMeh ......634 08sec 6,048 5,825 6,235 
WOOMMNNOS, TEAMBD 2. 8oi.cic Sisice icnd 127,607 72,561 52,629 





Iowa Corn Looking Well. 


Julius S. Edwards, the well known manager of the 
Storm Lake, Ia., canning factory spent Monday and 
Tuesday in Chicago. Mr. Edwards reports a fine 
condition for the Iowa corn crop. He says that corn 
is higher in Iowa than in the portion of Illinois 
through which he passed. 





YOU MUST NOT MERELY USE CANNER WANT ADS.. 
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PACKERS’ GANS 


We are prepared to furnish the trade the BEST LOCK SEAM 
CAN that can be produced. Our factory is equipped with the 
most modern Automatic Machinery in use. Our capacity is the 
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| | 





largest of any Independent Can Manufacturer in the United States. 
Our location and shipping facilities enable us to ship promptly 
and in any direction from Wheeling. Correspondence Solicited. 


WHEELING CAN COMPANY, Spiceland, Ind., Fan. 2, 1905. 
Wheeling, W. Va. 

Gentlemen: Yours of Dec. 27, 1904, received. The fact that we have piaced our orders for 1905 Can 
with your Mr. Dugdale is the greatest evidence that we were pleased with the Cans you furnished during the 
season of 1904. However, we might add that from the half million and over Cans received, we had the fewest 
leaks that we have ever had from like number of Cans. They were certainly a fine lot of Cans. 

Yours truly, CITIZENS CANNING CoO., 
By Edwin Hall, Sec’y. 








WHEELING CAN COMPANY 


WHEELING, W. VA. 














OLIVER J. JOHNSON, MANAGER SALES AGENCY FOR INDIANA and KENTUCKY 
FORMERLY WITH Hs 301 MAJESTIC BUILDING, INDIANAPOLIS, IND. ——— 
WILLIAM DUGDALE,SALES AGENT 


SPRAGUE CANNING MACHINERY CO. AND UNION CAN CO, 
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Weather conditions in the middle western states as 
well as in other canning sections have been highly 
favorable for plant growth during the week reviewed ; 
in fact the most favorable of the season. In Illinois 
and contiguous territory corn has made very rapid 
strides. Fields are reported clean and well cultivated. 
A portion of the early planted field corn crop has been 
laid by and the replanted is reported by the weather 
bureau as mostly up to a good stand. 

Private advices to THE CANNER from various points 
in Indiana show that the condition of the tomato crop 
is in many localities unsatisfactory. Cut worms and 
insects have done considerable damage to the crop, 
enough to materially lower the prospect for the pack. 
Furthermore, a good many canners have reduced their 
acreage. 

Bugs and cut-worms are working some injury to 
the Maryland crop and our advices indicate a heavy 
reduction in acreage in that state as compared with 
last year, promising a smaller output of the canned 
article. 

Reports from Ohio, where crop conditions are not 
very satisfactory, also indicate a fairly good sized re- 
duction in acreage as compared with 1904. 

Advices from New York state are too incomplete 
to furnish a fair idea of the tomato crop situation 
there. 

Reports from important packing points in Illinois 
show that the corn crop is growing rapidly at pres- 
ent, making up for the delay in planting due to wet 
weather. The Illinois sweet .corn crop as a whole is 
looking very well at this time. 

Reports from Iowa are variable, but most of the ad- 
vices received indicate that the weather during the 
week has been favorable to rapid development. 

In Ohio wet weather has been an interference, re- 
tarding in its effect, and a good deal of replanting 
has been necessitated. During the last few days, how- 
ever, conditions in this respect have improved. 

Reports on Indiana’s corn crop are rather too 
meager on which to base an assertion concerning the 
condition of the crop of that state. 

Most points in New York state report favorable 
conditions for sweet corn, though some packers say 
they are unsatisfactory in their districts. 

There is no lack of signs that tomatoes are gather- 
ing themselves together for an advance. Stronger re- 
ports are coming from all directions and the jobbers, 
which is perhaps the best sign of all, are showing in- 
creased friendliness for this article, including both 
spots and futures. At Baltimore there is a decidedly 
firmer feeling on both old and new pack, and there is 
even beginning to be heard some talk of a clean-up of 

old stock in packers’ hands, notwithstanding that the 
packs for the last two seasons were record breakers in 
point of size, if not in quality. The feeling every- 
where has undergone a change and is decidedly 
stronger and more cptimistic than a couple or three 
weeks ago. 

The following is from a Baltimore survey of mar- 
ket conditions: “The tendency in the spot market to 
advance is strongly affecting the views of packers on 
futures. Everything indicates a light pack as com- 
pared with last year. Of course, conditions prevailing 
On spot tomatoes during the winter largely discour- 





aged preparations for the coming season. Had there 
been any decided improvement in the spot tomato mar- 
ket a month or six weeks ago, packers could have 
easily changed their plans for the coming season. 
However, the improvement coming at this late date, it 
is practically out of the question for any material in- 
crease to be made in the acreage put out in tomatoes. 
The possible shortage of the pack for the coming year 
it is difficult to estimate. There are all kinds of guess- 
es; the general opinion seems to be that the pack as 
compared with last year will be fully one-third short.” 

We give the following from Aberdeen, Md.: 
“Heavy tomato buying is the order of the past week— 
not in large blocks, but orders ranging from one to 
four cars each. These orders coming from all sec- 
tions, indicate low stocks in jobbers’ hands, and good 
consumptive demand as l:as been evidenced for some 
months, and with packers’ stocks light, it looks like 
clean decks or pretty nearly so by Aug. 25th, about 
the time for New Packing. With these healthy con- 
ditions the packer who produces a first class article, 
can expect a fair profit for his efforts the coming sea- 
son, providing ‘his neighbor’ does not lose his head by 
‘tarrying too long at the well’ to compensate for in- 
sufficient acreage at the start. The full fledged, all 
wool, yard wide tomato will not be too plentiful this 
vear, and while second grade goods may hold the mar- 
ket considerably below the soaring stage, it is indeed a 
nervous man who can’t but feel that the storm is 
over, at least for a year or more.” 


Tomatoes— 

The local tomato market is firmer as compared with 
last week. Both spots and futures are firmer, in fact 
are fractionally higher. Spot standard 3s are gener- 
ally held now at 72'%c, delivered, and packers’ ideas 
seem strong at this figure. Some eastern standard 3s 
were sold here during the week at 7oc, delivered, but 
we know of some offering at 70c late last week that are 
now held higher. Brokers here report inquiry for 
western 3s at 67\%4c, factory, but this price is below 
packers’ ideas. Advices on the New York market 
note increased interest and a firm feeling. A fairly 
good interest in future 3s, with 7oc quoted as inside, 
is also noted. Large sales of spot gallons were re- 
ported, Delaware and Maryland packing at $1.60 and 
$1.65, f. o. b. Jersey canners, it is reported, have 
sold future 3s at 80c, factory. The market at Balti- 
more, which is notably firmer, is covered in the letter 
of our correspondent there published in this issue. 


Corn— 

Spot corn has so far strengthened as a result of 
the quiet buying which has been going on for some 
time past, that the feeling at present is stronger than 
it has been in several months. Old pack corn of fair 
quality is not now obtainable at the extremely low 
prices we have noted in recent issues. Jobbers have 
been steadily, though quietly, picking up blocks of 
goods when the price was considered cheap for the 
quality, and as the aggregate of these purchases has 
been large, the holdings of apparently a good many 
western packers have been cleaned up, or practically 
so. It appears that there is little or no western spot 
to be had now below 60c, Chicago. Futures are steady 


at former quotations, New York reports say the corn 
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market is dull and unchanged. A report on the Balti- 
more market states that a few lots of cheap Maine 
style are still obtainable, but that the very cheap 
lots have been pretty well cleaned up there. 


Peas— 

There is an improved inquiry here for spot peas, and 
if there is any change in the feeling it is for the better, 
though prices are not quotabk higher than those rul- 
ing in Chicago a week ago. Buyers seem to be paying 
close attention to the crop situation and to reports 
concerning the smaller southern pack, the reduced 
acreage in several states, and to conditions prevailing 
in Wisconsin, which it was seen from reports pub- 
lished in THe CANNER last week were very unsatis- 
factory at a number of points. The New York mar- 
ket is stronger, with the inquiry better. Fine grades 
are reported as firmer there, where the season is almost 
over. A report states that most packers in that sec- 
tion are carrying small stocks, on account of the 
light pack. 

Apples— 

The gallon apple market locally shows nothing new 
since last week. Values are about the same now as 
then. New York state canners are quoting gallons at 
a range of from $1.95@2.25, delivered. Baltimore re- 
ports that both 3s and gallons are practically cleaned 
up in that market. 

Fruits— 

There have been a good many confirmations by local 
and middle western jobbers this week of conditional 
orders and for 1905 pack California canned fruits. In 
the middle section of the country there has been very 
free confirmation of orders for lemon cling peaches 
and apricots, particularly the former, as latest advices 
concerning the California crop indicate that an ad- 
vance over the opening basis is a possibility. There 
has also been quite satisfactory confirmation of or- 
ders for 1905 pack pears. Business in cherries has 
been rather small, but packers do not appear anxious 
to make sales of this fruit owing to the extremely 
light pack on the coast. A report states nevertheless 
that California canners are sold up on cherries. A 
number of California canning concerns which had 
not named opening prices have since mailed their 
lists, which show figures the same as the Association’s 
prices on nearly all items. Regarding the eastern 
peach pack, the outlook favors a light production. A 
report from Baltimore states that as the peach pack- 
ing season draws near canners show a disposition to 


withdraw prices on their futures. 


: > ; ; A Lor d spot de- 
mand is noted from Baltimore. 


CALIFORN(A FRUIT CANNERS’ ASSOCIATION PRICES, F. 0. B. COAST. 
Extras Extras. Ex, Stn’d 
3-lb 2'Y-lb. 244-Ib. 

pe Pe SE ree Pree $2.25 we $1.25 

Apricots, petied ......sccces. : 

ere eis i: 

Cherries (R. Ann) .......... $2.10 1.80 

Ce EE, do vi.csoc0canes a 2.00 1.65 

ee a. errr 2.65 1.80 1.65 

Grapes, W. Muscat. .......... 1.75 1.25 1.10 

IN co cc avaensdceeene y 1.50 

Peaches, Yellow ......:c.eee- 2.4¢ 

Ey RG Serer ere 2.50 

Peaches, 1. C., sliced... ..:..<. 2.50 

(ON eee ena 

Peaches, W. H., sliced........ 2.40 ae a 

PO ENNIS sh ccd weacctscuee 2.50 1.90 1.60 

PPD iw gaclssavsassewaswnecns 1.85 1.35 LIo 

2¥4-lb. 2% 2% 24% 
Stnds. Secs Water. Pie. 

CL, OTE OT ELT TE $1.15 $1.05 $0.95 $0.90 

Blackberries ........... 1.25 1.15 rae hee 

Cherries, R. Ann ...... 1.65 

Cherries, White ....... 1.50 

Cherries, Black ........ 1.50 sk a 

Grapes, W. Muscat. 1.00 .9O 85 Bo 

Ere 1.15 1.05 

Peaches, Yellow ...... ears 

eS Se eee or 

Peaches, L. C., sliced... 1.35 

Penemes, Wi. Fi... .cecsss oe 

Peaches, W. H., sliced... 1.45 saa dea aa 

Pears, Bartlett ........ 1.50 1.30 Pest 90 

Pears, Bartlett, peeled.. wees ae 95 

PN he ecra aes emcee 1.00 .gO 85 Bo 

Gall Gall Gall Gall 
Ex.Std. Stnd. Water. Pie. 

TN cs st wd saateor $4.25 va $2.50 $2.25 

BISCKDEETIES  .occccs0002 4.00 $3.75 3.50 3.25 

Cherries, Royal Ann.... wie ‘i oi 

Cherries, White ....... x or 3.50 

Cherries, Black ........ 5.00 4.35 en 3.50 

Grapes, W. Muscat..... 3.25 2.85 2.25 2.10 

Peaches, Yellow ....... 4.35 4.00 oan 

Peaches, Lemon cling.. 4.75 

Peaches, L. C., sliced... 5.50 4.75 

Peaenes, W. Hi. 2.2.0 5.00 4.50 ve oak 

Pears, Bartiett ...6..5 5.00 4.50 3.50 2.00 

Pears, Bartlett, peeled.. ee 2.25 

Beans 


The market on beans, strings and limas, is unchang- 
ed and demand is only moderate. 
Sweet Potatoes— 

Sweet potatoes are offered by Maryland packers at 
77'4(@8oc for No. 3 standard, spot, 7o@72c f. o. b. 
factory for 1905 packing. 
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Oys ters— 
Prices on cove oysters are steady. 


saltimore qactee es 
extra lunch, 97%c; 
6-oz. selects, $1.25; 
6-oz. extra selects, 


spot g follows: No. 1 

‘ > 

No. 2 extra lunch, $1.75; No. 1 
2 selects, $2.35; No. 1 


oods as 


No. [2-OZ. - 

$1.50; No. 2 12-0z. extra selects, sir ag No. 1 5-0z. 
standards, 75c; No. 2 10-oz. standards, $1.50; No. I 
s-oz. standards, tall cans, 772c; No. 2 10-0z. stand- 
rds, tall can, $1.50; No. I 4-0z. cove, 70c ; No. 2 8-oz. 
cove, $1.40; No. 1 light weights, 45c; No. 2 light 


A line of oysters is quoted for delivery, 
during the next packing season at 
rm a No. 1 3-0z., 70¢ for No. 1, 4-0z., 75¢ for No. 
1, s-0z., $1.30 for No. 2, 6-0z., $1.35 for No. 2, 8-0z., 
and $1.50 for No. 2, 10-0z. 


wat 85c. 
_b. Baltimore, 


Sardines— 

There is no change in the domestic sardine situation 
nor in the local market. It was reported at the end of 
last week that a meeting of independent sardine pack- 
ers would be held on Monday, at which it was said 
that action in the matter of prices might be taken; 
but we have heard nothing further either concerning 
the meeting or what occurred at it. So far as we 
have heard, there are no changes from prices quoted 
in our last issue. Reports say the Seacoast Canning 
Co. denies that it has packed no keyless quarter-oil 
On the other hand, it is said 
sales of quarter-oils 


sardines this season. 
that the company has made free 
of the 1905 pack. 


Salmon— 


Local demand for spot salmon is increasing under 
the stimulus of hot weather. Spot prices are steady 
or firm for all grades of both red and pink fish. Re- 
ports from the Pacific coast do not indicate any 
changes in prices on spot goods. The J. K. Armsby 
Co. state that stocks of pinks and chums on the Pa- 
cific coast are less than a hundred thousand cases and 
that stocks in jobbers’ hands are the smallest for 
years. No new fish will be available for shipment be- 
fore October. This, taken in connection with the fact 
that it is generally conceded that the pack this year 
will be smaller than for several seasons past on ac- 
count of closing of a number of southeastern Alaska 
canneries, shows a strong situation. The pack on the 
Columbia river continues exceptionally small. Colum- 
bia river canners are not willing to accept additional 
orders. 


THE CANNER AND DRIED FRUIT PACKER. 





%| DRIED FRUIT MARKET | % 

















Buyers are showing more interest in new crop apri- 
Actual transactions are not many, yet there are 
indications of expansion in demand. Coast reports 
note sales of new crop apricots for August shipment 
on a basis of 534¢ per pound for choice Royals, bags, 


fo. BD: 


Apples— 


cots. 


A fair amount of interest is shown by the distribut- 
ing trade in evaporated apples. The market is very 
firm on spot prime quality, with holders in a few in- 
stances fractionally higher. The feeling here is very 
strong. Holders are asking for new New York State 
prime evaporated, 6% to 6c for deliv ery in October. 
Buyers are bidding from 1-16 to % under this. 
Prunes— 

There is not much business in spot prunes. The 
market here is somewhat slow at present, but with 
values steady. The feeling on the Pacific Coast ap- 
pears to be stronger than it recently was. As an in- 
stance of this, a good many of the Santa Clara Valley 
prune growers have determined to hold out for a 3¢ 
basis. Reports state that they are asking now 2!4c 
for old prunes of good quality. Estimates “of the Cali- 
fornia crop are shrinking instead of growing larger. 
Peaches— 

Spot peaches are devoid of interest. The supply 
on the spot is extremely small, however. Our advices 
from California are that new peaches are quoted on a 
basis of 6c per pound for choice quality, though it is 
said that buyers are not showing special interest in 
future peaches. 
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Cans— 

Packers’ cans continue to be obtainable at former 
prices. The can situation is in fact without develop- 
ment of any kind whatever, either here or on the 
Atlantic seaboard. A report on the Baltimore market 
says that while cans can still be bought at $1.60 and 
$1.20 per hundred, there are fewer can makers anxious 
to sell at these prices. This is attributed to the fact 


that packers in the Baltimore section of the country 
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have been using a great many No. 2 cans for small 
fruits, peas, string beans, etc. The American Can 
Co.’s quotations remain unchanged as follows: $10.00 
for No. Is, $13.00 for No. 2s, $16.50 for No. 2%s, 
$17.00 for No. 3s, $42.50 for gallons, f. o. b. maker’s 
plant. 

Pig Tin-- 

The market has been a rising one during the past 
week, though we fail to see any special reason for it. 
Trade has not been at all brisk, and what changes have 
taken place can only be attributed to foreign manipu- 
lation. 


We quote prices as follows for delivery f. o. b. 
New York: 
Spot. June. July. 
kerr $30.55 $30.50 $30.35 
i eer re 30.65 30.60 30.45 


Tin Plate— 

The dullness which has characterized the market for 
weeks past still continues. Makers are probably more 
interested in the settlement of the wage question than 
the securing of new orders. buyers are apparently 
well supplied with plates for some time ahead, and 
there the matter rests. 

Prices unchanged, as follows, f. 0. b. mill: 

BESSEMER STEEL COKES. 


SOREN EROS TOG) a5 cbc cs nckinen doen sneeunaces $3.70 
RO MED 66 acaseseuiusassccaonncsean 3.55 
RR EE BD. cee Keds acpnawedseiensaidaceens 3-50 
DS) eee rer rs gor rer ee 3-45 


Usual differentials for odd sizes, etc. 





Denies Sale of Co-operative Packers’ Association. 

The manager of the Co-operative Packers’ Associa- 
tion, A. L. McCray, has issued a denial of recently 
published statements in effect that the Co-operating 
Packers’ Association had been sold to the California 
Raisin Growers’ Co. The following is, in part, Mr. 
McCray’s statement: 

“We desire to have it thoroughly understood that 
the business of the Co-operative Packers’ Association 
has not been sold to the California Raisin Growers’ 
company. We are arranging to sell ten of our pack- 


ing houses to the California Raisin Growers’ company, 


but they are not going to take over our business. We 
shall continue the same as heretofore. We ex- 


pect to be selling agent of the California Raisin 
Growers’ company, and will be in position to offer 
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raisins as before and hope to be better fitted to take 
care of the trade. 

“The raisin situation at present is one in which 
both parties are trying to make amicable arrangements 
whereby they can market the crop, and in that event 
the market will be steadied very considerably and 
goods will be in much stronger hands. The Califor- 
nia Raisin Growers’ company has signed up for de- 
livery the raisins from about 37,000 acres, which js 
little more than half of the crop. 

“If the growers and packers do not get together 
we feel satisfied that there will be no such mistake as 
was made in 1903 in naming opening prices too high.” 


a 





Big Shrinkage in Apple Exports. 

Exports of fresh apples from the United States 
and Montreal, Canada, for the season of 1904-05 show 
a shrinkage of in excess of 1,000,000 barrels from the 
previous year, and a falling off of about 330,000 boxes, 
The figures shown below are extracts from statistics 
compiled by Joseph A. Brown and show the exports 
from the principal ports of origin and destination: 

PORTS OF EXPORT. 


Date. New York. Boston. Montreal. Portland. 
oo 308,340 178,455 289,009 148,914 
Ee BEER ‘aecdene’ | 45355n0 Soe 
IQOO-IQOI .......... 240,635 409,979 249,219 225,390 
ae errr eet oy mie 
IQOI-I902 .......... 154,22 143,851 122,465 100,419 
ae ere ey Ae a ee me eS: 
rene 720,240 807,352 477.780 343,127 
eee Pp ree Yr 
oe) a 1,092,817 606,843 735,043 357,713 
OO BeMree ere 400,859 aia 12,497 Bea: 
IED otss<o. 50 caer 653,484 665,737 388,843 287,056 
SO et rr ree error ee 
PORTS OF IMPORT. 
Date. Liverpool. London. Glasgow. Total, 
ISGO-TOOO 6 icc cess 642,318 314,148 215,401 1,292,418 
NS a rere 58,922 70,724 13,118 149,515 
ee 814,100 251,322 225,061 _ 1,346,030 
Ht ARS 60,776 111,307 22,925 203,333 
ee re 408,655 229,808 129,312 792,128 
DINE Mache atau s 109,715 153,053 20,449 206,427 
ee re 1,390,420 468,199 393,902 2,508,193 
MIN cas aravanca's Sucn 74,091 115,190 13,143 213,971 
neers Se 1,616,132 885,767 451,206 3,460,763 
ee ree 121,479 202,362 23,004 413,350 
ere 1,111,008 531,325 392,621 2,397,003 
aS eS eee 18,104 30,197 19,135 89,861 





IF YOU WANT TO BUY OR SELL NEW OR SECOND-HAND 
CANNING MACHINERY; SELL OR BUY A CANNING FAC- 
TORY; SELL OR BUY SEED CORN, SEED PEAS, ETC. TRY 
A WANT AD. IN THE CANNER ~ : = en 
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FIRST AMERICAN 
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Canneries 


NOBLESVILLE, 
SHELBY VILLE, 


INDIANA 


Greenwood, Ind. 





FAVORITE 
IDEAL 


TIP-TOP 
GARNET 


FAME 
RUBY 


KING 
PEARL 


GRAFTON JOHNSON 


GE PACKERRSD 


SUGAR CORN, PEAS, 
TOMATOES, PUMPKIN 
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“EVERY TIME” 
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THE CROP OUTLOOK. 





Packers in Illinois, Indiana, lowa, Ohio, New York, New Jersey, 
Maryland and Delaware Report on the Condition and 

Prospect for Corn and Tomatoes. Reduction in To- 

mato Acreage in Some Localities. Reports 


on Corn Condition Vary. 


INDIANA. 


Crothersville, Ind., June 19, 1905. 
Epitor CANNER: 

The tomato crop throughout this section could not be more 
encouraging. While the acreage is not so large as last year, 
the prospects for a — yield is now favorable and we ex- 
pect to have a full pack 


CROTHERSVILLE CANNING CO. 
"Muncie, Ind., jur# 19, 1905. 
Epiror CANNER: 

The tomato crop in this section of the state has passed 
through all kinds of trouble, by reason of bugs and cut- 
worms; also by reason of failure to get good healthy plants. 
The acreage will be materially curtailed, possibly 40 per cent 
less than last year. 

Not being packers of corn we cannot say anything on that 


line. 
TUHEY CANNING CO. 
Jeffersonville, Ind., June 19, 1905. 
Epitor CANNER: 

The prospect for the tomato crop is favorable in this sec- 
tion, although the acreage has been curtailed considerably. 
The pack promises to be about the same as last season if 
conditions prove favorable from now on. 

THE JEFFERSONVILLE CANNING CO. 


Ind., June 19, 1905. 


Sharpsville, 
Epitor CANNER: 
The crop conditions are bad; damaged one-third by hail 


and farmers are having tough luck in getting a stand in the 


fields, owing to the potato bugs and cut-worms. The pros- 
pect is for not over 50 per cent of a cro 
SHARPSVILLE C CANN VYING CO. 


Ind., June 19, 1905. 


” Warsaw, 
Epitor CANNER: 

No tomatoes are grown here now; just.getting corn 
started. On account of heavy rains, causing inundations and 
washing, necessitating considerable replanting, we have not 
more than two-thirds of a stand. 

WARSAW CANNING CO. 
Wabash, Ind., June 19, 1905. 
Epitor CANNER: 


Corn is small and very weedy; not all planted. Tomato 


crop is not good on account of worms working on the plants. 
Acreage is 70 per cent of last year’s. Pea pack is very short; 
thirty per cent of last year’s pack. 

GREAT WESTERN CANNING CO. 


Kokomo, Ind., June 19, 1905. 
Epitor CANNER: 


rhe crop condition in this section is not very good. We 
have had too much rain. Corn is looking very good where 
the growers got a good stand. The cut werms took all of the 
first setting of tomatoes and the potato bugs are still working 
on them. Some patches have been reset three times. We can 
not hope to have more than three-fourths of a crop. Our 
peas will fail short one-third this year. 


KOKOMO CANNING COMPANY, INC. 





ILLINOIS, 


Eureka, IIll., June 19, 1905. 
Epiror CANNER: 

The corn crop here appears a little late for the time of 
year, but promises fully an average yield. The heavy rains 
a month ago delayed and injured it considerably, but the 
weather the past week or ten days has been very favorable 
and the crop is now growing very rapidly. 

DICKINSON & CO. 
Bloomington, IIl., June 19, 1905. 
Epiror CANNER: 

With some reduction of acreage planted as compared with 
last year, we believe there is a fair prospect for sweet corn 
crop in central Illinois. Continued rains interfered with reg- 
ular planting early in June, but as there is plenty of mois- 
ture in the soil the warm weather is making a rapid growth 


of corn. 
BLOOMINGTON CANNING COMPANY. 


Onarga, Ill., June 19, 1905. 
Epitor CANNER: 

Owing to the unsettled weather during the month of May, 
the planting of the corn was later than usual, and the plant- 
ing season will not close until about the 24th. The corn has 
gone into the ground in very good condition; the seed corn 
was of excellent quality, and the stand is very satisfactory. 
The acreage planted is no more than will be necessary to 
fill sales of future corn, unless there should be an excessive 
crop, which we are not anticipating. 


IROQUOIS CANNING COMPANY. 


Hoopeston, Ill., June 19, 1905. 
Epitor CANNER: 

The condition of the corn crop in this section is now look- 
ing very nice. The crop is a little backward on account of 
the wet spring we have been having, which has delayed plant- 
ing through the month of May and the first half of June. 
The months of May and June have been exceedingly wet so 
far, but the farmers have managed to keep their corn clean 





PACA wre 


DMLPALAS™~ 








PIAS I"'T 





D. W. Archer’s Trophy Brand Corn 


ESTABLISHED 1885 








Packed by 
THE STREATOR CANNING CO., STREATOR, ILL. 


PPP PD EPL EL PPS ODI 

































26 


between showers and all have a good stand, and generally 
good color, as the subsoil was so dry beneath the top soil 
that it absorbed the surplus moisture and prevented drowning 
out as general for such heavy rains as we have had the past 
six weeks. There seems to be a change in the weather this 
week; the promised rains do not materialize. The clouds 
are formed and then disappear, without rain, which marks 
the beginning of a dry season and it may extend possibly 
into a long continued dry season and result perhaps in a dis- 


astrous drouth before the corn has matured, as one extreme 
follows another. A dry July and August always follows a 
wet May and June. A dry July and August always means 
a short crop of corn. This applies to sugar corn as well. 


Most of the large canners in this part of the state have sold 


up to an average crop. If the present crop is cut short by 
dry weather all of the large factories would be compelled to 
pro rate on their sales. The past ten months of dulness in 


the canned goods business is likely to be succeeded by great 
activity in the next few months unless all signs fail. Our 
seasons usually run in cycles, three wet years followed by 
three dry We have had three reasonably wet sea- 
sons during past three years. We are now likely to have 
three dryer seasons than have been prevailing for the past 
three years. The subsoil was very dry last fall, last. winter 
and this spring, so that the ground shows the effect of dry 
weather very soon after rains on that account. The question 
is has the subsoil been stored with sufficient moisture to carry 
the corn crop through the dry months of July and August 
when the corn sends its shoots downward in search of mois- 


seasons. 


ture to equalize the extraordinary demands that are made 
upon it by the direct rays of the hot sun in the months of 
July and August. We fear that the roots of the corn will 


subsoil this year and that 
If our prognosti- 


not find the usual moisture in the 
the corn crop will suffer on that account. 
cations are correct there are likely to be some lively times in 
sugar corn in the next two months. We would not be sur- 
prised to see corn worth 15 to 20c per case higher than the 





prices now offered for same. 
ILLINOIS CANNING CO. 
OHIO. 
é Conneaut, Ohio, June 19, 1905. 
Epitor CANNER: 
Yours of the 15th received. Crops are looking well; 


weather all that could be desired. 
THE D. CUMMINS CO. 


Circleville, Ohio, June 19, 1905. 
Eprror CANNER: 

Tomatoes in this section are not what they should be at 
this time, and especially when we have had such favorable 
weather for setting plants. The plants are small and not at 
all uniform and unless we have favorable weather from now 
on we cannot expect more than 75 per cent of a crop. Corn 
on the high land is looking fine, although it has been damaged 
in spots by standing water. The river bottoms have suffered 
quite severely and with the frequent rains it will be impos- 
sible to replant. Would say that we will not have more than 
70 per cent of a crop. 

i 


HE NEW CIRCLEVILLE CANNING CO. 























































THE CANNER AND DRIED FRUIT PACKER. 


Chillicothe, Ohio, 


: j June 19, 1905, 
EpitorR CANNER: 

Our pack of early peas in this section is about all in, the 
crop being an average one. The later successions of peas are 
not nearly so good, owing to the poor stands and too much 
rain. 

Corn is looking fairly well, although late. A good deal of 
replanting was necessary in order to get stands, the weather 
being cool and wet. Practically all “pl: inting is now com- 
pleted, although there is some corn land still to be planted, 
this having been delayed by continued wet weather, 

Tomato acreage in this section is considerably 
from that of other years. The condition of the 
time cannot be estimated, as the plants have 
and, therefore, trouble just begun. 


THE SEARS & NICHOLS Co. 


reduced 
- Crop at this 
just been set 


Cardington, Ohio, June 19, 1905, 
Epiror CANNER: j 
The larger portion of the corn is planted but continues wet, 
fully one-third loss on account of water. 
Tomatoes are a failure. 


CARDINGTON 


CANNING CO. 


Blanchester, Ohio, June 16, 1905. 
Epitor CANNER: 

Prospects of the corn and tomato crops are good, with the 
exception of being about two weeks late on account of the 
excessive wet weather during the latter half of May. 


Respectfully, 





H. G. BATES. 
IOWA. 
Dyersville, lowa, June 19, 1905. 
EpitorR CANNER: 
We have a reduced acreage of corn this season. Early 


cold and wet weather compelled the replanting of most of 
it. Crop at present is uneven and growing slowly, and on 
account of the continued rains past week, it is very difficult 
to cultivate properly. A spell of good weather is necessary 
to insure an average crop 


DYERSVILLE CANNING CO. 
Vinton, Iowa, June 19, 1905. 
Epitor CANNER 
The corn conditions for the last ten days have certainly 


been favorable. Generally a perfect stand, with rapid growth 
and every indication of a good crop. 


IOWA CANNING COMPANY 





NEW YORK. 


Cherry Creek, N. Y., June 19, 1905. 
Epitor CANNER: 

The condition of the corn crop in our section at the pres- 
ent time is very favorable and the outlook is for a good 
pack. 

No tomatoes are raised here for canning. 

CHERRY CREEK CANNING CO. 








G. D. GARLAND, Chicago, Ill. 
Dear Sir: 


Your system saves us at least $2.00 per day in burnt cans alone compared with our old system 


(Signed) 


South Omaha, Neb., May Io, 1905. 


Yours truly, 
WILLIAM RUBEN, 
Sup'’t Can Making Dept., Cudahy Packing Co. 
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Oswego, N. Y., June 19, 1905. 
EpITOR CANNER: 
The outlook for corn and tomatoes in this section is very 
encouraging. We have had ideal growing weather for the 
past week and there is an unusually good stand of corn. 


OSWEGO PRESERVING CO. 








Geneseo, N. Y., June 15, 1905. 
EpiToR CANNER: ee ; ‘ : 

Corn and peas are the principal canning crops in this sec- 
tion. Acreage of each is about normal. Peas looking fine; 
for good crop. Corn planting is nearly finished. 


prospects tor T¢ 7 } : 
he weather to present time is decidedly 


The crop loc ks bad. 
bad for corn 


WINTERS & PROPHET. 


Knoxboro, N. Y., June 19, 1905. 
Epiror CANNER: 

The crop of corn with us is looking quite well at present. 
A rapid growth has been made during the past two weeks, 
and it is recovering from the unfavorable cold weathe1 
earlier in the season. As far as we can judge it looks like 
anormal crop. No tomatoes are packed here. 

KNOXBORO CANNING CO. 


Rome, N. Y., June 19, 1905. 
ANNER: 
to the 


Epitor (¢ 
In reference 
Rome and Fulton, 
boih crops looking 
for canning about the 
shine is assuring us of 


crop out look on corn and peas, both at 
would state be it the season is about normal, 
good. Ala peas will probably be ready 
26th to “ok Plenty of rain and sun 

a good pea crop and giving corn a 


good start. FORT STANWIX CANNING COMPANY 
Oneida, N. Y., June 19, 1905. 
Epiror CANNER: 
The corn crop in this section is looking very promising. 


The seed has germinated better than for many years, and, as a 
rule, the color is very good. We are now having extremely 
warm weather, and unless something unioreseen happens, we 
can see no reason why we should not make a good pack of 
high grade corn. 

Regarding tomatoes, there is but a smaii acreage grown in 
this part of the state for canning purposes. There is, how- 
ever, a large acreage grown in the western part of the state. 
We have a factory incated in that section, and, while we have 
not heard from our representative recently in regard to the 
condition of that crop, yet we anticipate it is doing well in that 


locality. THE BURT OLNEY CANNING COMPANY. 





MARYLAND. 


3el Air, Md., June 19, 1905. 
Epitor CANNER: 

We are having splendid weather for crops in this section. 
Earlier it was a little cool, but rains and warm weather are 
now bringing both corn and tomatoes along nicely. Corn 
generally came up well. The tomato crop, such as it is, is 
apparently doing its best. There is only about half an acre- 
age in this county as compared with last season. 


FINNEY & ROBINSON. 


THE CANNER AND DRIED FRUIT PACKER. 
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Easton, Md., 


June 19, 1905. 


Epitor CANNER: 
We think the tomato acreage this year is 20 per cent less 
than last. Plants about all set out and are thriving. 
EASTON PACKING CO. 





DELAWARE. 


sridgeville, Del., June 17, 1905. 
EpiroR CANNER: 

The tomato plants are not all planted yet. 
planted are not growing as they should. 
devouring some, and other enemies killing part. 


Those already 
Potato bugs are 
Acreage is 


much reduced from former years. Outlook not very bright 
for crop. 
Your truly, 
H. P. CANNON. 





NEW JERSEY. 
Cedarville, N. J., June 19, 1905. 
Epiror CANNER: 
Tomato acreage in this section has been reduced at least 25 
per cent and probably in some sections will reach 40 per cent. 
The plants are all out, but do not seem to be starting off as 


good as they usually do. 
J. E. DIAMENT COMPANY. 





PORTLAND. 
Spot Corn Being Slowly Moved. Prospect Favors a Clean-Up 
Maine Packers Will Strive this Season to Produce High 


Quality. Continued Demand for Gallon Apples. 


Small Call for Canned Clams. 


Portland, Me., June 19, 1905. 
IpIToR CANNER: 

Slowly but surely the demand for spot Maine corn is tak- 
ing away the surplus. Probably, if buyers do not lose their 
heads and hold, instead of selling at what the goods may be 
worth, in a short time the market will be well cleaned up. 
[ hope and trust that there will not be enough left of the 
present spot stock when the new is packed to fill a case. 

| think that there will be a rivalry this season among the 
Maine packers to see who will be at the front in quality. All 
will do their “level best” to lead the procession. While the 
season started in well, it remained cool for a long time. That 
condition changed the past week radically. Now the weather 
is warm and some days are hot. If conditions remain as 
favorable as now promised, we shall have a very good crop 
and an excellent pack. I am very sure that the prospects 
now are for a good demand later. There is a big hole to be 
filled with Maine fancy corn. As prices cannot possibly be 
lower I repeat the “oft told tale,” it is time to buy. 

The demand for gallon apples continues very good. I 
think that present stocks of new goods cannot last long. 
As for some of the old, the demand has ceased and will never 
revive. Still there are some hopeful enough to think there 
may be a resurrection yet. Good apples bring from $1.80 to 
$1.90 and No. 3 7oc. 

Clams are in light supply and lighter demand, with no 
change in price. Before long the packing of blueback mack- 
erel will begin. Prices will range from 60 to 65c, I think. 

The Maine summer business has begun very early. It bids 
fair to be the liveliest for several seasons, which is saying a 





The Albert Landreth Co. 


PACKERS OF 


LAKESIDE and EUREKA brands of PEAS 


Our LAKESIDE brand is a fancy hand-picked, and the best PEA on the market. 


Our 


EUREKA brand, while a trifle cheaper, is a fine Extra Standard Pea and never fails to give 


satisfaction. 
exactly what the label represents. 


Factories at MANITOWOC, WISCONSIN 


Both brands are put up exclusively by us, and are strictly guaranteed to be 
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good deal. I hope that some time there may be a canners’ 
meeting at Riverton Park, one of the be: autiful resorts near 
the city, for here it was that this great industry was born 
in this country very many years ago. 

INDEX. 





BALTIMORE, 
Advancing Market at Baltimore for Tomatoes. 
Packers Cautioned Against Al- 


Peculiarities of 
New York City Buyers. 
lowing Firmer Market to Induce Them to Pack on 


Large Scale. Pea Pack Short. 


Baltimore, Md., June 19, 1905. 
Epitor CANNER: 

The tomato market has been the absorbing topic of interest 
in canned goods circles during the past week Spots are now 
firm at 6sc per dozen, with an upward tendency. Orders have 
been coming to Baltimore from all parts of the country, but 
the buying has been particularly heavy from New York City. 
lhe jobbers there are to-day willing to pay 65c for goods that 
a few weeks ago they would not take hold of at 62!%c. One 
peculiar thing about the New York market is this, that it is 
the first to feel a decline and the last to respond to an advance. 
lhe jobbers there never seem to realize when goods are cheap. 
Tomatoes have been selling for months below cost, and yet they 


have been afraid to take hold, even though the selling price 
was 5c to 7!4c per dozen below the cost of packing and carry- 
ing. Buyers are always so much afraid that one of their com- 


petitors will pick up a lot of goods at half a cent or a cent 
per dozen less than they do themselvcs Uherefore, even 
though tomatoes have been selling for months at not over 
62M%4c, yet very few jobbers have bought in large quantities 
but have only been buying from hand to mouth. They are 
now waking up to the fact that tomatoes at 62%c to 65¢ are 
cheap, and they have been scrambling for them during the last 
few days. Some of them, however, will make the same mis- 
take on a 65c market that they did on the 62%c figure, and 
that mistake is this, they will allow the opportune moment to 
buy cheaply to pass them without their taking hold, and when 
they do decide to buy at 65¢ they are more than likely to find 
the market has advanced to 67%c 

Buyers frequently make the same mistake on a low market 
that packers do on a high one, viz.: they are afraid to buy 
for fear the market may go lower, and the packers are often 
afraid to sell for fear the market may go higher. It is a trite 
but true saying that the buyer who always waits to buy at the 
very lowest point and the seller who waits to sell at the high- 
est notch nearly always get left, and histcry is now repeating 
itself, for many buyers held off placing their orders at 62%%ec, 
as they expected a slump below Coc, and now these very same 
people are dilly-dallying at 65c. They will have to pay 7oc if 
they wait a little while longer. ‘The improvement in the mar- 
ket is no surprise to me. I have for some time advised your 
readers that it was bound to come, and, although “Nemesis” 
and others insisted there was an oversupply, I could not help 
but take issue with them and predict an advance. There are 
two main reasons for the advance in spot tomatoes, and they 
are these: First, the stock of goods on hand is by no means 
large for this season-of the year, and the consumption is 
enormous and increasing; second, the acreage for next season 
is cut down considerably, and the crop that is put out is not 
doing at all well. 

The future market has also advanced. I said in my last 
letter that I expected to see a 7oc market before August I. 
The 70c market has already arrived, and several weeks before 
I thought it would. I would not now be surprised if a 75c 
price was reached before August 15; in fact, I am afraid it 
will be reached. I say afraid because I believe that for the 
general good of the packers it would be best if the price did 
not advance too rapidly and certainly not over 75c. High 
tomato markets do more harm to the business than low ones, 
for high prices induce so many to jump in and pack tomatoes, 
and a slump is the inevitable outcome in two or three years. 
Even now there is danger that great efforts will be made to 
increase the acreage. I wish I could reach the ear of every 
packer in the country and sound in it the warning not to try 
and increase, but to stick to the determination to hold the 
pack down to reasonable limits. If they will do that they will 
have a 70c to 75¢c market next seasor, with a demand for all 
the goods they can pack, and everybody will be satisfied. 

The pea situation is in a most peculiar condition. The Bal- 
timore pack is practically over and is fully 50 per cent short of 
the average. At the same time buyers are taking hold very 
conservatively. On the other hand, Baltimore packers do not 
feel uneasy, as it now seems certain that the crops are very 





much injured in both New York state and the west. Should 
these reports be verified after the packing season opens in 
those sections, there will very likely be a scramble for Balti- 
more peas. 

Our packers are now busy on gooseberries. ‘The price of 
the raw material is off a little, but is not low enough to 
justify the price at which the goods are being sold in cans. 
As there was an entirely bare market when the season opened, 
it is not at all probable that there will be more berries p; icked 
than the country requires, and there should be no uneasiness 
to sell at this writing. The market to-day is 72%c on No, 2 
standards, with an inclination on the part of some packers to 
make a concession for mixed orders. 

Blackberries are in good demand at 60c per dozen. Orders 
are being placed quite freely. The prospect for crop at this 
time is good, but blackberries are always very treacherous un- 
til they are absolutely in the cans, and there is no telling 
whether excessive rains or, on the other hand, very hot 
weather will not even yet cut down the pack very materially. 
With no goods carried over, there is considerable risk in sell- 
ing at Coc. 

The demand for the general line has been good during the 
past week, but particularly for baked beans, sauer kraut, sweet 
potatoes, cherries and pineapples. Corn is rather quiet, with 
an unchanged market for both spots and futures. 

TARTAR. 





SAN FRANCISCO. 

Weather Unfavorable for California Crops. Light Pack of Ap- 
ricots Promised, but Output of Dried Product Will be 
Very Small Cherry Pack. Increased Peach 

Pack Improbable. 


Large. 


San Francisco, Cal., June 19, 1905. 
Epitor CANNER: 

The weather has not been favorable to growing crops. 
There has been entirely too much cold, fog and wind through- 
out the state. Cherries were about one-tenth of a crop and 
sell at from ten to twelve cents per pound. The bulk of the 
product was used for barrel purposes for maraschino and for 
crushed cherries. There were very few canned. 

Apricots promise an exceedingly abundant crop, but the 
bulk of the production will be small and much of it is 
smutty and scaly. Canners have set an exceedingly low price 
on apricots and the pack promises to be light. There will be 
an enormous output of the dried product and, while there 
will be cheap dried cots galore, extra choice and fancy will 
undoubtedly rule at about the prevailing prices; that is, 6% 
to 7c. 

Peaches are a very fair crop in most 
will be sufficient for all purposes. Canners are bidding up 
on the green fruit to their own detriment. The canned fruit 
prices which have been made are not high in comparison with 
the cost of the fruit and the probabilities of packing. Both 
clings and frees will undoubtedly be packed to a large extent, 
but as there are no stocks being carried by canners, an ordi- 
nary demand will clean up the pack 

Pears are a fair crop but covered with fungus and ex- 
tremely disappointing. There will be sufficient for canning 
purposes, but at a very high price. As high as seventy and 
seventy-five dollars has been paid for the fruit. Canners 
have based their price on ak $50.00 to $60.00. 

Prunes are figured at about 50 per cent of last year’s crop. 
There will be this season a very large quantity of “oe 
prunes. These prunes have somewhat the appearance of a 
scabby pear or apple. When the prune is dried it is black, 
except a brown spot appears upon it. In some orchards there 
will be a very large amount of sorting required, as these 
prunes cannot be used for boxed goods. 

There was a very small pack of canned cherries this sea- 
son. The apricot output promises to be very large, but less 
than that of last season. Canners will pack all the peaches 
they possibly can, but as each canner is limited to his ca- 
pacity, the output will probably not exceed that of last year, 
and the lower price will undoubtedly sell the stock out before 
the shipping season is over. 

Pears will be a very light pack on account of the extreme 
price for the green article and the light demand from Eng- 
land anticipated this season. 

Driers are preparing to handle enormous quantities of apri- 
cots. It is doubtful if sufficient help can be obtained to handle 


sections and there 


the entire crop and some of the fruit promises to go to waste. 
There have been some sales of peaches 
for choice. 
bag basis. 


at from 5 to 5¥%c 
There have been some sales of prunes at 234c 
Most of the Santa Clara Valley packers are hold- 








































































for a 3c basis. Time will tell whether it can be ob- 





ing out 
tained CAL. 
SEATTLE. 
Demand Disappointing. Conditions in the Market for Red Alas- 
ka Salmon. Holders Determined not to Cut Prices. Open- 


ing Prices on 1905 Pack Alaska Reds Still in the 
Dark. No Change on Puget Sound. 
Seattle, Wash., June 17, 1905. 
Epiror CANNER: 

The backwardness in the beginning of the demand for 
salmon which should reasonably become manifest at this time 
owing to the fact that the months when salmon is consumed 
in the largest quantities are now underway, while rather dis- 
appointing to the holders of large amounts of Alaska red 
salmon of the 1904 pack, is not taken as any bad sign by 
the packers, nor as many laymen believe, does it evince any 
decline in the demand for this grade of fish. The consump- 
tion of this kind of fish rather than decreasing is increasing 
every year, but the production is likewise increasing, and the 
fact that there is not always a ready market for it is due to 
many causes other than that the public do not want the fish. 
aes thing, the jobbers haven’t wanted to buy at ruling 
prices, believing that if they waited until the opening of 
future prices, they could get better figures, and that in the 
meantime, small orders, large enough only to supply their 
actual needs, would carry them over and yet not affect the 
market. Consequently, as their stocks have been light, they 
have not pushed Alaska reds to the retailers and the latter, 
in their turn, have not pushed them to the consumer. More- 
over, the summer months, when the biggest consumption of 
salmon takes place, are not well advanced, and the spring 
has been a late one throughout the country, and all these 
things are influences that have tended to hold back the de- 
mand. And, so, while there has been little doing for some 
time in Alaska reds, and conditions are nc: changed at pres- 
ent, the chances are very strong that they will be before the 
season of heavy consumption is ended in October. And the 
large holdings of “spot” Alaska reds are determined not to 
cut prices, but to wait for the coming of the demand which 
they think is inevitable. They seem, moreover, to have little 
fear of the effect of opening prices on the 1905 pack as these 
promise to bear “spot” prices out very nicely. P 

In regard to the 1905 pack of Alaska reds, it may be said 
that opening prices are practically still in the dark, though 
there has been some scattered offers made by the various 
brokers. These, however, have not come from heavy enough 
sources to be considered as criterions. A few of the Alaska 
canneries have started canning, but they are canning king 
salmon, and will not pack these in large quantities, as the 
fish can scarcely compete on the market with the same species 
from the Columbia river. Still, when it is considered that 
the Columbia river pack promises to be short of the actual 
demand, there is probability that Alaska king salmon will 
find a good market. 

Nothing further can be reported in regard to the Puget 
Sound situation. The market is waiting on reports from 
this district, but it will have to wait for some time, as noth- 
ing will be heard from the fish until the middle of July. 
However, when the fish once start running, it will not take 
the cannerymen long to tell whether they will have all the 
fish they need or whether they have made a mistake in their 
preparations. CHINOOK. 





NEW YORK. 
The Paul Taylor Brown Co. Talk of Price Cutting on Singapore 


Pineapple. Singapore Market Reported Slightly Easier. 


New York, June 19, 1905. 
Epiror CANNER: 

About 8 days ago we offered to the trade 11%4-lb. Singapore 
pineapple, cut chunks, at $1.00 a dozen f. o. b. New York 
city, either for prompt or future delivery while the parcel 
lasted. Between that time and this we have sold about 3,000 
cases of spot goods, which represented our spot holdings, 
bit we have on board the s. Schuylkill, now due, consid- 
erably over 1,000 cases against which we have sold some 
goods at the same price. 

A certain newspaper in this city publishes a report from a 
hose who are the receivers of pineapple from a commission 
house in Singapore saying: “The pineapple market is about 


‘ cents a dozen higher and that the market has been unset- 
tled by a low price put out for the purpose of working off a 
cheap lot and that better grades readily command 10 to 20 
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cents a dozen more than inferior stock.” 
This of course applied directly to the parcels which we 
have been shipping and we resent this statement, The U. S. 
government chemical analysts on the shipments which we 
have made at the price of $1.00 is unquestionable proof of 
the quality of these goods and we will wager $500 that the 
average quality of these parcels compares with the average 
quality of anything which is brought in by any other house 
upon which a duty of 25 per cent ad valorem is assessed. 
Regarding the condition of the market in Singapore, there 
has been a slight easing up during the past week, according 
to the cables received from our own office there, in place 
of an advance as oe 
TH 


¢ PAUL 


TAYLOR BROWN CO. 


Business in New Packed California Canned Fruits not as Active 
as Expected. New York Jobbers Discuss Differences in 
High Quotations on California Cherries 
Stimulate Demand for Baltimore Product. 
Future Tomato Market Stronger. 


Prices. 


New York, June 19, 1905. 
EpiroR CANNER: 

The announcement of opening prices on canned fruits by 
the California Fruit Canners’ Association was the chief point 
of interest during the week just closed. Business following 
this announcement was not as active as was expected, the 
high prices on some varieties tending to retard trade in all. 
But there has been a good deal done, some at the high rates, 
and probably some not. It would be difficult to say as to 
whether this is true or not. There has been some discussion 
of the difference in prices between the association and the 
Canneries company and the opinion is freely expressed that 
the Canneries company will advance its quotations. 

The larger jobbers think that the prices, excepting on 
cherries and pears, are reasonable. But there is so much 
difference between the different grades of each variety that it 
is extremely difficult to select assortments. More buying in- 
terest is manifested in lemon cling peaches than anything else 
and that variety of goods is reported to be selling freely. The 
high prices on ‘cherries have given an impetus to the trade in 
Baltimore packed goods and sales have increased liberally 
during the past few days. Conditions are generally favorable 
and there is a feeling that the prices made are about as favor- 
able as dealers will be able to obtain, consequently they are 
buying freely now. Numerous sales of southern packed 
cherries have been made in this market at $1.50 for 2s and 
$2.00 for 2%s f. o. b. Baltimore. Spot quotations are the 
same as they have been for some weeks and need not be re- 
peated here. 

The market for future tomatoes is strong with an upward 
tendency. Brokers report that it is impossible to buy stand- 
ard Maryland 3s below 67%c f. o. b. factory, but buyers are 
resisting the advance and so far as reported no important 
transactions have been closed at this figure. For future New 
Jersey 3s the market is firm at 80 to 82%c. Spot Maryland 
standard 3s are still procurable at 62%c, but holders are not 
urging them at that price. On the other hand buyers do not 
believe that the present so-called strengthening movement 
has much basis and are not buying with any degree of in- 
terest. Most transactions are in small lots. Most New Jer- 
sey packers are out of the market on spot goods, having fixed 
their quotations at goc. Very little Jersey stock is now 
procurable under 75c, according to leading brokers. Con- 
sumption is reported to be heavy and increasing. Spot prices 
are : Maryland standard 2s, 57% to 60c; Maryland standard 
3s, 67% to 7oc; Maryland gallons, $1.95 to $2.10; New Jersey 
standard 3s, 70 to 75c; New Jersey standard gallons, $2.00 
to $2.25. 

Baltimore spinach is reported becoming scarce, demand hav- 
ing been unusually good this spring. The market is firmer 
and higher at 85c delivered New York. 

Corn is quiet with no interest in either spot or future goods. 
Sales are made in a small way only with futures neglected 
and no business reported beyond the supplying of ordinary 
daily requirements. Spot prices are: New York 2s, 80 to 
85c; Maine 2s, $1.05 to $1.10; Maryland, Maine style, 77% 
to 80c; western, 75 to 8oc. 

Peas are sae send quiet, with sales going on in a routine 
way only. There hasn’t been much said about futures since 
it became known that the Baltimore pack is 50 per cent 
short and sales have been chiefly in small quantities. Hold- 
ers are not anxious to dispose of their goods under such con- 
ditions, believing that prices will advance later and that busi- 
ness will be done on a better basis if they wait. Spot prices 
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early June 2s, 75 to 8oc; sifted 
early June 2s, $1.05 to $1.20; extra sifted early June 2s, $1.35 
to $1.50; petit pois, $2.00 to $2.10; seconds, 60 to 65c. 

Spot red salmon is still rather quiet with demand wholly 
on the hand to mouth order. There is reported to be an 
active demand for half-pound Columbia river chinook salmon 
for immediate delivery. The supply is said to be very short 
with practically nothing available. Other varietics are vir- 


are: Marrow 2s, 75 to 80c; 


tually dead, sales being only in small quantities and at sub- 
stantially steady prices. Spot prices are: Columbia river 
1-Ib. talls, $1.65 to $1.75; flats, $1.85; hatoun $1.12% to $1.15; 
Alaska red talls, $1.15 to $1.23; medium red talls, $1.05 
to $1.0714; sockeye talls, $1.60 to $1.67%4; halves, $1.15 to 
$1.20; Alaska pink, 80 to 85c; Cohoes, talls, $1.07% to $1.10; 
flats, $1.15 to $1.17! 


No fresh developments were reported in sardines. There is 
reported a good demand for keyless cans with independent 
packers still 10c above the Seacoast company, which is asking 
$2.20 f. o. b. Eastport on quarter-oils. Spot prices are: Do- 
mestic quarters in oil $2.65 to $2.75; three-quarter must: ards, 
$2.40 to $2.50; three-quarter spiced, $2.45 to $2.50. 


HARLEM. 





NEW YORK DRIED FRUIT MARKET. 
Best Demand is for Spot Prunes. New Crop Apricot Samples 
Future Peaches Steady. 
Firm Market on Evaporated 
Apples. 


New 


Show Small Size. Raisins Un- 


changed in Price. 


York, June 19, 1905. 
Epiror CANNER: 

Little improvement is reported in dried fruits and buyers 
are taking only what they absolutely require for their daily 
business. The supplies of spot goods are reduced to a min- 
imum in most instances, and sales are made from these stocks 
in a small way only. Even were there a strong demand move- 
ment would be held in check by this situation. 

The only demand on the spot worth mentioning is for 40s 
prunes, and of these it is understood that supplies are closely 
cleaned up, at any rate, so far as the goods of desirable qual- 
ity are concerned. Other spot prunes with the exception of 
gos, which are scarce, are rather easy at quotations. The 
general quotation on October shipment f. 0. b. is 234c four- 
size bag basis for Santa Claras and 2%c for Sonomas, though 
it is probable that some sellers would shade this figure, pro- 
vided they could secure an order for one or two cars. Spot 
prices are: 40-50s, 534 to 6c; 50-60s, 4¥2 to 434c: 60-70s, 
4 to 4%c; 70-80s, 3% to 334c; 80-90s, 3 to 34c; Oregons, 
30-40s, 6% to 7c; 40-508, 53g to 5¥2c; 50-60s, 44% to 4c. 

Early samples of new crop apricots have arrived and show 
good color and quality as a rule, though the —— are small. 
Occasional car orders are booked at 5c f. b. for choice 
Royals: in bags for last half of July stinent. Spot prices 
are: California standards 9'%4 to 93%c; choice, 10 to 10%c; 
extra choice, 11c; fancy, 12 to I5¢. 

ee: peaches are ‘generally held on the basis of 5'%c 

b. for standards in 50-pound boxes with business limited 

ed pt vl of single carloads, and not many of those. Spot sales 
are small and confined to actual requirements. Most buyers 
care for very few and are not taking anything beyond their 
actual requirements, preferring to buy_ new goods rather 
than take old stock. Spot prices are: California, choice, 10 
to 10%c; extra choice, 10% to 10%c; Pn 11% to 12¢. 

Raisins are unchanged, though a slight increase in activity 
was reported once or twice during the week. Most buyers 
take only small quantities when they do buy, while there is 
not much interest in futures, with the exception of those 
that are inquiring for new seeded. It is understood that the 
trade here resents the statement that seeded raisins sell no 
better than whole ones. As a matter of fact, it is asserted 
that nothing but seeded goods will sell to any considerable 
extent in this market. Spot prices are unchanged, with sales 
too small in any grade to establish new prices. 

Currants advanced about “%c during the week, with sales 
chiefly in small quantities. The situation presents no new 
features and business is quiet, pending the outcome of the 
proposed legal changes in Greece. Conditions are considered 
favorable, but there is nothing fresh to report. Spot Prices 
are: Uncleaned, barrels, 434 to 4%c; cases, 5% to 5%4c; 
cleaned, boxes, 5% to 5%c; hanteted, 5% to 6%c; cartons, 
5% to 5c. 

Dates are quiet, with 
prices steady as reported. 


sales made in small lots only and 
Conditions are such that there is 


no business, and the probability is that not much will be done 
before the arrival of new crop goods in the fall. 


Spot prices 





are: Persian Hallowii, 334c; Khadrawii, 3%c; Sairs, Mec: 
Fard, 4 to 5!4c; cases, 6% to 7c. tit 
Figs are steady as quoted, with little interest beyond sup- 


plying routine demand. Sales are chiefly in small quantities, 
and conditions are not likely to change mate tially before the 
arrival of new crop goods Spot prices are Layers, choice 
7\4c; extra choice, 74% to 8%c; fancy, 9 to gle; extra fancy, 
To to 11%c; bags, chalee. 4% to 434c; fancy, 5% to 5c. es 

The market for prime evaporated apples is firm at $5.6214 
to $5.75 per cwt. Future prime apples for October delivery 
are generally offered at 6%c per lb., but few takers are re- 
ported. At this figure sales are becoming less frequent. In 
sun-dried apples Canadian quarters are receiving some at- 
tention, but there are very few on hand. Ohio quarters are 
selling down to 2c. Nothing is being done in small fruits, 


Spot prices are: Apples, evaporated, fancy, 7c; choice, 6 to 
6M%4c; prime, $5.62% to $5.75 per cwt; scarcely prime, 5 to 
5'4c per lb.; common to good, 4% to 4%c; Canadiz in quar- 


ters, 3% to 4%4c; sun- dried state and western quarters, 21% 
to 27gc; sun-dried state and western coarse cut, 2 to 234c; 
chops, $1.40 to $1.50 per cwt; cores and skins, goc to $1.00: 
raspberries, evaporated, 1904, 23 to 24c per lb.; huckleberries, 
1904, 10 to 11c; blackberries, 1904, 7 to 7¥%c; cherries, 1904, 
13%. HELLGATE. 





National Canners’ Laboratory. 
A LETTER TO THE PACKERS. 

The packing season is now on. This is the time 
when the laboratory may be very valuable to you. Send 
in your subscriptions now, as outlined in personal let- 
ters recently sent out. The following will give you 
an idea of the general work done. Subscribers are 
entitled to unlimited use of the laboratory. 

Chemical Analysis. ‘Tin plate, Solder, Soldering so- 
lution, Salt, Sugar, Spices, Preservatives under trade 
names, Water for boilers, for Pickles, Kraut, Canned 
Goods, etc., Vinegar, Colors, and other things. 

Bacteriological Analysis. Spoilage of Canned 
Goods, Preserves, Pickles, Kraut, Olives, Catsup, 
Chili Sauce, Sauces, Meats, Condensed Milk, Syrups, 
Molasses and other Condiments. 

Have your goods been falsely declared illegal in any 
states? If so, submit samples. We will analyze them 
and give testimony in court in your defense. We have 
done some splendid work of this kind. Send us your 
subscription. DO NOT WAIT, we are anxious to 
serve you. Please write us for particulars. We will 
treat you courteously and you will be pleased with the 
results of our work. 

Yours very truly, 
NATIONAL CANNERS’ LABORATORY. 
E. W. Duckwall, Director. 

P. S.—Laboratory reports are published monthly. 
By helpful literature we are endeavoring to increase 
the consumption of Canned Goods and Manufactured 
Food Products. 





Sardine Canners’ Meeting. 


According to plans outlined in recent advices from 
Boston, there will be a meeting of the independ- 
ent sardine packers to discuss the question of meeting 
the competition of the Sea Coast Canning Co. in the 
matter of prices on %4-oils and 34-mustards.—New 
York Commercial. 


Canned Fruit Exports From Frisco. 


The quantities of canned fruits exported from San 
Francisco by water during the week which ended June 
roth were as follows 

To Mexico, Central and South America, 135 cases; 
to British Columbia, 56 cases; to Hawaii, 5 cases; to 
Hamburg, 2 cases; to the Orient, 720 cases; to the 
Marshall Islands, 25 cases. 




















THE CANNER AND DRIED FRUIT PACKER. 





7] 





CANNED GOODS NOTES 


77) 











| eet 


ILLINOIS. 
A number of improvements are reported being made in 
the Hampshire canning factory. According to the “Regis- 
ter’ a large water tank and a new engine are being put in. 





INDIANA. 

The Vincennes canning factory is being put in shape to 
commence operations early in July. A new elevator and some 
new machinery are being installed. 

. = * 


The Anderson, Ind., “News” states that Grafton Johnson 
has purchased sixteen acres from the Sears, Leib Real 
Estate Co. for a consideration of $24,000. It is reported that 
Mr. Johnson will build houses on “the land for the benefit of 
the cannery employes, as the land is located near the factory. 

= * 

We quote the following from the “Banner” of Fulton: 
“Before court adjourned Saturday afternoon, a reappraise- 
ment of the property belonging to the Wells County Canning 
Company was ordered by the court and the stuff will be sold 
at public sale to the highest bidder, sale being for cash as 
expressly ordered by the court. 





MICHIGAN. 
It is expected that the pickle salting station at Manton, 
Mich., will be completed by the middle of July. We hear 


that about 225 to 250 acres of cucumbers are under contract. 
- 


Godfrey & Son canner at Benton Harbor, Mich., 
some days since with a loss of about 


The C. H. 
was destroyed by fire 


$3,500, which, we understand, was not fully covered by in- 
surance. We have not heard whether the plant will be re- 
built, but presume, of course, that it will. 





WISCONSIN. 


The Reedsburg Times says: “The canning factory has 
120 acres under cultivation on its own account “and 250 acres 


under contract with farmers. All of this will be devoted 
to corn. 
* * * 
The Columbus (Wis.) “Republican” recently had this to 


say: “Under direction of the officers of the Columbus Can- 
ning Company, Manager Selk has the factory in ‘apple pie 
order’ for business for the season. Under favorable condi- 
tions the first crop of peas will be ready for canning in about 
two weeks.” 





OHIO. 


A recent report from Barberton stated that the canning 
factory there would probably be reported about June 15. It 
was not stated what product would be handled first. The 
cannery at Barberton, however, is a fruit packing plant. 





NEW YORK. 


The plant of the Mohawk Valley Canning Co. at Western- 
ville has been enlarged and a new sixty horsepower engine 
installed. 





CALIFORNIA. 
Joice Island Asparagus Co. has been incorporated with a 
capital stock of $100.000, of which there has been subscribed 
$50,000, by W. J. Hotchkiss, J. H. Spring, J. R. Fulton, Louis 


Titus and W. E. Creed. The place of business is San Fran- 
cisco. 
* * * 
The California Frait Products’ Company has been incor- 


porated at San Jose, Cal., to produce, cure, preserve, can 
and pack all kinds of fruits and fruit products. Its capital 
stock is $25,000, of which $10,209 has been subscribed. The 
directors for the first year are Alfred S. Rix, San Jose; J. 
H. Shearer, Los Gatos; ag Roy Phelps, Frank H. Pateson 
and Walter M. Sontheimer, San Jose. 

. *. = 


The Nevada County Canning, 


Evaporating & Packing Co. 





of Grass Valley, Cal., has filed articles of incorporation. The 
company is formed for the purpose of conducting a general 
business in canning, preserving, evaporating and packing 
fruits and vegetables. The following are the directors se- 
lected for the first year: C. E. Clinch, B. S. Rector, George 
Butler, A. D. Sutton, N. G. Segerstrand, Willis Green and 
Elam Biggs. 





MISCELLANEOUS. 


Peas are being packed at the canning factory at Houston, 
Del. 
* * * 
The canning factory at Durant, I. T., has packed a large 
quantity of berries and beans this season. 
+ > 
Bramble & Co., at East 
R. Phillips & Bros. 


The canning factory of Milburn, 
Cambridge, Md., was recently sold to L. 
for $2,900. 

* * * 

An exceptionally good blackberry crop was had this season 
in the country about Tyler, Tex., and the Lowenthal can- 
ning factory at that place made quite a good sized pack of 
this fruit. 

x * ® 

A report from Charleston, S. C., states that a new oyster 
and vegetable canning industry is to be incorporated soon 
under South Carolina laws and that Wm. Fait, late of the 
Charleston branch of the Gibbes Preserving Co., will be 
president and manager. We understand that not much will 
be done in the way of canning vegetables until next summer, 
when oysters become dull again. Thomas Dunkin, of Beau- 
fort, N. C., has taken charge of the Gibbes plant. 

*“* © 


It is not definitely settled as yet that the new canning fac- 


tory of the Farmers’ Canning Co. at El Dorado, Ark., will 
be operated this season. The secretary of the Farmers’ Can- 
ning Co., R. N. Benson, is seeking for a reputable. experi- 


enced packer to take hold of the plant, and to such a man 
the company is willing to allow the use of the plant without 
compensation for such time as he may desire. This looks 
like a good opportunity for somebody. 

** * 

A report from Seattle, Wash., says that Capt. Omar J. 
Humphrey has sold the Orca cannery to the Northwestern 
Fisheries Company. Negotiations for the sale have been 
pending for some time, but it was not until yesterday that 
the final transfer was made. The deal includes the cannery 
plant at Orca, on Prince William sound; the bark J. D. Peters 
and the steamers Wildcat, Thlinket, Sylph and Salmo. The 
purchase price has not been made public, but it is estimated 
to be in the neighborhood of $50,000. 





The Creed of Power. 


“Some one has said: It was a great day for fools 
when modesty was made a virtue. I heartily subscribe 
to that. Life means action; action means self-asser- 
tion ; self-assertion arouses all the small, colorless peo- 
ple to the only sort of action of which they are capa- 
ble—to venomous sneering at the doer as egotistical, 
So it be: | 


vain, conceited, bumptious and the like. 
have an individuality, aggressive, restless and, like all 


such individualities, happiest in the limelight; I have 
from the beginning lost no opportunity to impress that 
individuality upon the people and events of my time. 
Let those who have nothing to advertise, and those 
who have been less courageous and successful than | 
at self-advertisement, jeer and spit. I ignore them. 
I make no apologies for egotism. I think, when my 
readers have finished, they will demand none. They 
will see that I had a great work to do, and that I did 
it in the only way an intelligent man ever tries to do 
his work—his own way, the way natural to him.’— 
William Blacklock, in the Business Man’s Magazine. 
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The weather bureau reports that the apple outlook in the 
lake region and in New England is more or less promising, 
but that in the central valleys it is not favorable, excepting 
in some sections. 

** «© 

A report from Stockton, Cal., notes the 
the Tokay Vineyard Co., with a capital stock of $5,000. The 
incorporators were A. A. Martin, C. H. Buck, A. Edelmon, 


D. E. and A. Bretenbucher. 
* * 
President Rodgers of the Pajaro Valley Orchardists’ Asso- 
ciation is quoted ‘as saying : “There is no doubt as to the 


fact that Pajaro Valley is to have a record yield in the 
apple crop this season and that the output will be large.” 
* * * 
J. K. Armsby Co., according to reports 
has absorbed the packing business of H. 
Marysville, Cal. It is reported that the 


from California, 
Falk Company of 
plant will be en- 


arged. Arthur B. Mi wi ye retained as general man- 
larged. Atl B. Miller ll 1 t 1 ‘ 1m 
ager. 
* * « 

The Chico ca ‘ruil ‘o. has been reorganized. ts 

The Cl (Cal.) Fruit ¢ l I LO 
backing has been strengthened and the plant will be im- 
proved by the addition of new machinery, which will, we 


increase its capacity. Mr. D. B. Brooks will con- 
the business. 


7 * 7 


understand, 
tinue to manage 


Reports say that there are rumors to the effect that the 
California Raisin Growers’ Co. purposes raising a fund of 
$1,000,000, half of it to be devoted to buying packing and 
seeding plants, and the balance to be used in fighting suits 
for infringement of seeding patents. 


s * * 
Late reports from heavy apple-producing sections of the 
Empire State, says the American Agriculturist, show gen- 
eral prospects are somewhat better than earlier in the season. 


shortage of this va- 
while elsewhere the 


still 
some 


irregular, 
districts, 


Baldwins, however, are 
riety being apparent in 
crop is promising. 
** * 
The outlook for berries in Illinois is generally favorable. 
The strawberry produce has been very heavy in the northern 
district. Grapes continue promising. A good crop of cher 
ries is ripe in the northern counties. A few apple orchards 
are promising, but the reports are generally adverse, the 
fruit falling to a great extent. 


* * 
Anderson, Cal.: H. P. Stice, an experienced fruit buyer 
of Red Bluff, having made a tour of inspection through the 
orchards of this vicinity, says the outlook is much _ better 


than he expected. He predicts that a million pounds of 
prunes and a million pounds of pears will be shipped from 
Anderson this fall. This is far below the average. 
-_* * 
The Southern California Horticultural Association has just 
been organized at Los Angeles. The object of the associa- 


tion is to promote horticulture in its various branches. F, 
Edward Gray of Los Angeles is president ; John Bodgers of 
Gardeza, first vice-president; Ernest Brauton of Los An- 
geles, general secretary; W. J. Bodgers, Los Angeles, re- 
cording secretary, and Jacob Dieterich of Los Angeles, treas- 
urer. 


* * * 

Private advices from the coast Saturday, says the New 
York Commercial, stated that the California peach crop is not 
turning out as large as was anticipated. Reports current 
here Saturday to the effect that the principal packers were 
considering advancing prices on 1905 crop canned peaches 
were not confirmed in the trade. The market for California 
dried peaches, however, is firmer on the coast with some 
holders quoting a fraction higher on choice and fancy grades. 

*“* 8 
writing from Los Angeles, say that 
the fruit crop in Southern California is not an average one 
this year. Bartlett pears are not one-fourth of a crop. Free 
peaches are less than one-half of a full crop; lemon clings 
even less, while apricots are nearly a full crop in some local- 
ities and about one-half in others. Considering the fine rain- 
fall it is surprising that the trees are doing so poorly, but it 


F. F. Stetson & Co., 


seems to be the general impression that hot weather in mid- 





incorporé ation of 


eed 


winter caused the sap to rise and force the trees ahead, only 
to be checked by cool weather later. : 
* a. * 

According to the American Agriculturist, returns cover- 
ing western orchard districts show a less flattering prospect 
than was expected and indicate that the setting of fruit in 
apple orchards is not as heavy as bloom appearances on the 
trees earlier had warranted observers in expecting. The sea- 
son has been backward so that even on general grades there 


was considerable uncertainty regarding fruit pack. In the 
eastern orchard sections a fairly favorable start is mani- 
fested. According te the same authority, apple outlook is 
variable in Pennsylvania, Maryland and New Jersey. 
* * * 

Advices from various sections of the western part of Ore- 
gon say the Willamette Valley Prune Association concludes 
that what looked a few weeks ago like a third or a half of 


a crop of prunes has dwindled to not more than one-fourth 
of an average crop and that indications are that it will fall 
below that estimate before the fruit matures. Unless the 
weather is more favorable in the future than it has been in 
the past it is thought that the crop in some sections will not 
be worth harvesting. Secretary Jenks of the Willamette 
Association estimates the total yield at not to exceed 9,000,- 


009 pounds, against an average yield of about 36,000,000. 
7 7. . 

The Sacramento, Cal., “Bee” says: Alden Anderson has 
received a communication from Professor Ralph E. Smith, 
of the Department of Agriculture of the University of Cali- 
fornia, in regard to the pear blight. The latter says the 
blight is bad at Vacaville, but less abundant near Suisun. 
Professor Smith advises that the blight be cut out during 


the summer or any other time that it appears, but adds that 
if the work is carried on by Japanese or other irresponsible 
labor, more harm than good is done. The Japanese do not 
realize the necessity of cutting below the point where the 
blight actually shows on the surface, and are afraid of cut- 
ting off too much of the fruit. 
** * 

N. Y., says: “There have been 
reports for the last two weeks of apples being a light crop 
and that the evaporators would have a light run this fall and 
that prices would be higher. Now every one agrees that the 
Baldwins, from which the most of the evaporated apples are 
made, had a light bloom and so these reports started. Then 
the Greenings and russets blossomed very full and this again 
started the reports that if the Baldwins failed there would 
be enough of apples and to spare. Then some reported a 
fine crop and others a very light one and the reports got out 
that the same old chestnut was coming in from the country 
of a light crop to scare the trade into buying. Now this has 
been going on for two weeks and as you know in this sec- 
tion there have been very many rains. Now the Greenings 
are the first to blossom and they were full. Then the weather 
was cold and wet and instead of the apples setting as they 
should there will not be as many Greenings in proportion 
as there will be Baldwins and these are conceded to be very 
light. Then the russets came along and were a sight, as 
full of blossoms as they could be and now they have gone 
out and we find that there will be less of them in propor- 
tion than of any of the others.” 


A dispatch from Lockport, 








Dried Apricots in Japan. 


James H. Worman, United States Consul at Three 
Rivers, Quebec, writes that the Dominion commercial 
agent for Japan reports that the demand for dried 
apricots is growing in Japan, and suggests that if 
Canadian exporters can place in the market a better 
article than that imported from the United States 
there is a prospect of their obtaining some trade. The 
C anadian agent says: 

“Tt is only a few years since American dried apri- 
cots were introduced into that country, but owing to 
their good flavor and cheapness they are fast super- 
seding the native product. At present they are im- 
ported from San Francisco, but the importers are 
complaining of a falling off in the quality of the fruit. 























The invoice of the American article is $3.50 to $4.01 
per case of 25 pounds.” The agent gives the names 
of the following merchants importing and dealing in 
apricots: Kameya & Co., Shimbashi, Tokyo; Meidiya 
& Co., Honcho, Yokohama; Yamada & Co., Moto- 
machi, Yokohama. American fruit growers should 
heed these criticisms and redouble their watchfulness 
of a market naturally open to us. 





Rulings Under South Dakota Food Laws. 


The State Food and Dairy Commissioner of South 
Dakota has issued, in part, the following in regard to 
the food law which goes into effect July 1, 1905, and 
under which it is ruled that all goods in the hands of 
retailers on the date mentioned which comply with the 
present food laws, but which do not meet the require- 
ments of the new law may be sold until Oct. I, 1905, 
and all goods purchased or shipped into South Da- 
kota on and after July 1, 1905, must conform strictly 
to the requirements of the law then in force: 

General Ruling. 

1. The term “food” includes all articles used for food, 
drink, flavoring, confectionery or condiment, by man or do- 
mestic animals, whether simple, mixed or compound. 

2. All foods and beverages must be free from chemical 
preservatives, formaldehyde, borax, boracic acid, benzoic acid, 
sulphites or sulphurous acid, salicylic acid, abrastol, beta- 
napthol, fluorine compounds, saccharin or coal-tar dyes. 

3. All foods and beverages must be labeled true to name 
in every respect. 

4. Every box, can, carton, or other container must bear 
the name of the manufacturer and the location of the fac- 
tory. It must also show the true grade, class or character 
of the goods. 

5. Any article of food shall be deemed adulterated: If 
any substance has been mixed with it lowering or injuriously 
affecting its quality, strength or purity; if any substance has 
‘been substituted wholly or in part for it; if any essential in- 
gredient has been wholly or in part abstracted from it; if 
it contain any added poisonous or other ingredient detri- 
mental to health; if it consists in whole or in part of a 
diseased, filthy or decomposed animal or vegetable substance ; 
if it is colored, powdered or treated in any manner whereby 
damage or inferiority is concealed; if it is an imitation of, 
or sold under the name of, any other substance or article. 

6. The sale of any adulterated article of food is pro- 
hibited unless the package bears a label with the word “adul- 
terated” preceding the name of the article, to-gether with the 
name and address of the manufacturer. The provisions of 
this law are extended to all persons who manufacture for 
sale, sell, or cause to be sold any article or adulterated food 
whatsoever. Foods shipped into this state not labeled as re- 
quired under the provisions of law are subject to confiscation. 


Canned Goods, 


Must bear the name and address of the packer and con- 
tain no poisonous ingredient, preservative, or injurious color- 
ing matter. Copper or iron greening of vegetables is pro- 
hibited. 

Catsups. 


Must contain no injurious ingredients, coloring matter or 
preservatives. Benzoate of soda, 1 to 1,200, is allowed for 
the present. (The right to withdraw this concession is re- 
served.) Starch or other substances must not be used as 
a filler. 

Cider. 


Apple cider is the only product which can be sold under 
the one word name “cider.” It must be produced wholly 
from unfermented juice of the apple and must contain no pre- 
servatives forbidden by law. At present, benzoate of soda, I 
to 2,000, will be allowed. (The right to withdraw this privi- 
lege is reserved.) 

Jellies, Jams and Preserves. 


This embraces all foods and preparation of foods known 
under the above names, whether prepared from animal or 
vegetable products. They must be pure and true to label, 
otherwise they must be labeled “Imitation,” together with the 
name and address of the manufacturer, and the names of the 
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constituent parts in as conspicuous type as the trade name. 
No preservatives or artificial coloring matter is allowed. 


Pickled, Prepared, Preserved or Canned Meats. 


Must be free from prohibited preservatives and artificial 
coloring matter. 


Vinegar. 


Must be pure, of an acidity equivalent to the presence of 
not less than 4% per cent by weight of absolute acetic acid 
and containing no preparation of lead, copper, sulphuric acid 
or other injurious ingredient, or any artificial coloring mat- 
ter. Must be true to name and in the case of apple cider 
vinegar must be the legitimate product of pure apple juice, 
and contain not less than two per cent of cider vinegar solids. 
The barrel must be stencilled or labeled with the name and 
address of the vinegar manufacturer, the kind of the vinegar 
contained in the barrel and the acid strength of the vinegar. 


Mixtures and Compounds. 


May be sold when properly labeled. Any article of food 
coming under this definition must contain no poisonous or 
deleterious ingredients ; must be plainly labeled or branded 
to indicate that it is a mixture, compound, combination, imi- 
tation or blend, and show the true character and constitu- 
ents, together with the proportions of said constituents, all 
of which must appear on the same label and in as conspicu- 
ous type as the trade name of the article. The name and 
address of the manufacturer must also be given. The use of 
preservatives and artificial coloring matter is prohibited. 





Will Pack Sockeyes on Puget Sound. 

The following is a table showing the Puget Sound 
canneries that will operate during the coming year and 
the pack that each one is preparing for as compiled 
and estimated by the Pacific Fisherman, which ex- 
plains that the figures are not a prediction of what 
each canner will pack, owing to the uncertainty as 
to the size of the run. But as the fish are confidently 
expected to come and each cannery is preparing to 
operate at its fullest capacity, or at the capacity here- 
with stated, it is only fair to believe that the follow- 
ing should be a fair estimate of what the pack will be 
under looked for conditions: 


Name. Location. No. of cases. 
Alaska Packers’ Association, Semiahmoo.......... 100,000 
Alaska Packers’ Associationfi, Anacortes............ 150,000 
Alaska Packers’ Association, Point Roberts........ 110,000 
Ainsworth  & Dasame,.  TEp00 oid oc csc dss ond cc 00s ss 60,000 
Pacific American Fisheries Co., Bellingham........ 250,000 
Northern Fisheries Co., Anacortes................. 100,000 
AGCK TGR WG. PAO ONO So ask So os 6s:hp0ca vas oa dc'ec 30,000 
Astoria & P. S. Packing Co., Bellingham.......... 30,000 
PRGtiy FIM SRM hp kag sinc vaiaw badd oss cbse 60,000 
Carlisle Packing Co., Lummi Island................ 40,000 
ea Sa ee ee a re ee 50,000 
George and Barker, Point Roberts.................. 40,000 
Manhattan Packing Co., Port Angeles.............. 20,000 
Porter Fish Co., AR he ERASED 50,000 
Sehome Canning Co., Bellingham.................. 60,000 
ellingham Canning Co., Bellingham............... 50,000 
Fidalgo Island Packing Co., Anacortes.............. 75,000 
he Crest Canmmne Co., Anacortes. ... 2.0... .06.05. 25,000 
a oe se ee ee 50,000 
Eley a 8 Co., NGS SR ae ne eee 20,000 
Island Packing Co., Friday Harbor................ 10,000 
San Juan Fish & Packing Co., Blaine.............. 25,000 
United Fish & Packing Co., Seattle................ 60,000 

Total number of cases prepared for............ 1,465,000 





Short Lobster Pack. 


Private advices from Montreal says the New York 
Journal of Commerce, say that from present indica- 
tions it is not possible for the lobster pack to come up 
to that of last year. It may improve a little, but the 
season is now so far advanced that it would seem to 
be impossible to make up the shortage to date. 
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California Asparagus Crops Ravaged by Centipedes. 

A discovery of great interest was announced by 
Prof. C. M. Woodworth in charge of the entomolog- 
ical work of the College of Agriculture, said a recent 
dispatch from Berkeley, Cal. Prof. Woodworth an- 
nounces that a new species of centipede has been found 
in the Sacramento Valley, which preys upon asparagus 
plants and threatens total destruction of hundreds of 
acres of this valuable vegetable, which grows to such 
perfection in California soil. 

It has not been known hitherto that centipedes prey- 
ed upon vegetable life. In all the literature dealing 
with the subject, Professor Woodworth says, the cen- 
tipede familyeis rated as carnivorous. The fact that a 
branch of the family, centipedes unquestionably, has 
attacked the asparagus beds in the Sacramento Val- 
ley, devastating the fields and striking despair to the 
hearts of the growers, is, according to Professor 
Woodworth, a distinctly new contribution to the his- 
tory of the centipede tribe. 

The circumstances relating to the discovery of the 
centipede’s work, the treatment of the pest and the 
changes that must now be made in the data relating to 
centipedes, will all be treated of in a bulletin which 
Professor, Woodworth is preparing, to be issued soon. 

“The asparagus-growers in the Sacramento Valley 
were puzzled,” said Professor Woodworth, “when 
they discevered recently that their young plants were 
being cut into by a peculiar-looking insect, differing in 
form from any of the pests that the growers are fa- 
miliar with. One man there, who knew the peculiari- 
ties of centipedes, decided that the odd-looking insect 
which was found in quantities on the stalks of the as- 
paragus, was a species of centipede. 

“Now centipedes bite people and they bite animals, 
or they bite insects. They live on flesh and not on 
vegetable life, so far as science knows, and in all the 
literature on the subject they are classified as carniv- 
orous insects. 

“When the asparagus-growers wrote to me that 
they believed centipedes were attacking the asparagus 
crop I replied that such could hardly be the case, as 
centipedes are carnivorous. | went to the region af- 
fected, however, and there, sure enough, were centi- 
pedes, genuine centipedes, busily feeding on the aspar- 
agus stalks. They were digging in, head foremost, 
spoiling the stalks completely, and do incalculable 
damage. Experiments were begun and some success 
was achieved in the task of killing them off. Lime 
was used as a cure for the pest, and we think eventu- 
ally they can be got rid of by such means. 


J. Echols; 





“The centipede which eats the asparagus is of the 


variety called Scollo pendrella. It is much smaller 
than the centipede which is so common in Arizona 
and other parts of the southwest, but has the struc. 
tural features that distinguish the centipede, and there 
is no question of the fact that the centipedes we found 
eating asparagus really are centipedes of the old-fash- 
ioned, detestable sort.” 





Fertilizers or Soil Renovators. 

Barnyard manure and similar bulky manures are 
more efficient and profitable as soil renovators than as 
specific fertilizers. They should be broadcast liber- 
ally and used rather as soil improvers than as fertil- 
izers. The same is probably true of cotton seed, ex- 
cept where the price to be had for the seed at cotton 
oil mills justifies the exchange for seed for cottonseed 
meal to be used as the source of nitrogen in a concen- 
trated manure. If, however, only small quantities of 
such manures are to be had, and it is desired to use 
them as direct fertilizers, it is more profitable to com- 
post them with acid phosphate, preferably containing 
a small percentage of potash, than to use them alone. 
It is more profitable to compost directly in the drill at 
time of planting than in heaps previously.—National 
Provisioner. 





Fruit Prices 
\ report from Sanger, Cal., says the New York 
Commercial, states that fruit buyers are scouring the 
country thereabouts offering $30 per ton for cling 
peaches and 7c per pound for dried peaches. The 
packers are offering to contract for new crop raisins 
at 3c per pound. 





Arkansas Wholesalers Elect. 

The Arkansas Wholesale Grocers’ association elect- 
ed the following officers at its recent meeting in Lit- 
tle Rock: President, T. C. Davis; vice-president, W. 
secretary, J. L. Phillips, and treasurer, 


Scott Robinson. All are from Fort Smith. 





Have a System. 

Forget it! 

Your brain has a capacity limit. Don't overload it. 
Don't fill it with details. Don’t burden it with worry. 

Get a system. 

Make your system your storehouse. Tile therein 
the little cares that wear and tear—the important de- 
tails that annoy.—System. 
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Lucky Fellow 








* Ina sense, yes, but there is little luck about the average 
successful business. “Lucky chap that. Fine business he 
has.” One often hears this expression, when the fact is 
that luck had nothing at all to do with it. 


* The successful man leaves nothing to chance. He does 
not depend onluck. Careful attention to detail, a thorough 
understanding of his business, and if he is a packer he will 
bend his energies to please the consumer first and last. 
Wholesome goods, cleanly and attractively packed will 
win success for any one who has the courage to do so, for 
that is what the people want. 


§ It takes about the same amount of capital to put up in- 
ferior goods, and oh! the jolt one gets in trying to market 
them. Don’t trust to luck, there is nothing in it. 


€ Use Knapp Labelers and Boxers, because you will then 
have reduced the labeling and boxing of cans to an exact 
science. Weare at your service. It’s worth writing about. 











The Fred H. Knapp Company 
80 Wabash Ave., Chicago 


BERGER, CARTER CO., Pacific Coast Dealers, 150 Beale Street, SAN FRANCISCO 
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SUCCESSFUL FOOD ADVERTISING. 
By Thomas Balmer. 


(REPRINTED FROM “WHAT TO EAT," MAY, 1905.) 


HE word “follow-up” has been much abused in 
advertising until some advertisers are begin- 
ning to fight shy of it, or rather of some of its 

: acquired meanings. 

A great many would-be large advertisers have hesi- 
tated to accept the logical conclusion that advertising 
will help them for fear it will mean an infinite chain 
of correspondence, which is their idea of ‘‘follow-up.” 

A good follow-up system works as automatically as 
the original advertising in the magazines. It takes 
care of itself. 

The theory of “follow-up” is simply that intelligent 
interest shown by a salesman in a store, who says to 
his customer: “Can I show you something else to- 
day ?” or “Did you like that can of peas you bought of 
us yesterday ?” 

“Follow-up” in food advertising is perhaps more im- 
portant than in any other department of advertising, 
because the constant sale of a food depends on the 
success of the first package. It should not only be 
appetizing, wholesome and nourishing, but it should 
continue to be appetizing, wholesome and nourishing. 
Therefore, the food advertiser should devote consid- 
erable thought and attention to keeping his product in 
the families into which it has obtained an entrance. 

In the fourth paper of this series 1 spoke a little 
about the recipe-book. This, of course, is one of the 
best methods of following up the use of a food. Give 
a housewife any staple article—flour, meat, gelatin, 
molasses, or other cooking ingredient that is pure, 
good, easily obtained and easily used—and the next 
step is to teach her new and better ways of using this 
article. The longer you can keep her interested in 
cooking with your article, the bigger the sale will be. 

The manufacturer who is trying to teach the people 
to again buy molasses freely, as they used to in the 
past, by producing a pure, palatable and unadulterated 
molasses, has adopted the plan of offering prizes for 
favorite recipes. Undoubtedly every housewife who 
has been cooking for the last ten or fifteen years has 
a recipe for ginger-bread, molasses cake, molasses 
candy or something of that kind which is unusually 
good. Such recipes are no longer found in modern 
cook books, because molasses has gradually disap- 
peared from the list of staple cooking articles. In 
order to produce a cook book which will represent 
the best experience of the best housewives, this com- 
pany offered prizes for the best recipes, and has col- 
lected from a very small territory—namely, three 
towns, using local newspapers—a set of very good 
recipes. These recipes will be made into a book and 
distributed widely all over the country by means of 
magazine advertising. The prize offer will be renewed 
on a large scale, and the entire circulation of large 
magazines will be asked to furnish recipes for the 
use of molasses. By such a method as this the mo- 
lasses manufacturer will enlist the interest of the house- 
wife in molasses, and will be able to offer new material 
for the continued use of molasses. 

This is excellent advertising for a food product. 

Prizes for recipes are being used by a number of 
advertisers successfully. The Dunham Manufacturing 
Company, manufacturers of Kusto, are distributing 
five hundred dollars for the best recipes for desserts 
made with Kusto, which is a sort of custard powder. 
The manufacturers of Beardsley’s Shredded Codfish 
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are advertising one thousand dollars in prizes toy 
recipes for dishes prepared with Shredded Codfish 
One packer distributes a cook book to advertise ex. 


tract of beef, giving recipes for soups. Anothe 
packer offers a silver soup spoon in return for ca : 
from jars of his stock. Beli. 

These are all things that have been done. Ag far 


as they go, they are good, but the one impression 
gotten from a study of the food advertising now 
being done in the leading women’s and home maga- 
zines is that the food manufacturers do not realize 
the possibilities of advertising. 

I am quite familiar with the workings of a food 
product which for nine years has been sold freely 
in all the best stores in the country, without any ad- 
vertising whatever. A single advertisement; the first 
of a series in a woman’s paper, so startled the trade 
that this house did on a given day this spring the big- 
gest business it had done on a similar day any year 
the business being the result of advance orders through 
jobbers from dealers influenced by the preliminary 
effort of the announcement of this advertisement. The 
same house has been deluged by requests from dealers 
for advertising matter to use in their local newspapers 
to help push the product along. 

One of the things which proved so conclusively to 
the manufacturer that the advertising was being read 
by the consumer, was a tremendous protest from a 
large number of grocers over the fact that the retail 
price had been advertised in this first announcement. 
A great many of the trade were in the habit of getting 
a higher price than the regular retail price, and the 
protest they made proved that the advertising was 
being read. 

The one important thing to every advertiser is to 
get his goods in the stock of the groceries, provision 
stores, delicatessen and general stores of the country. 
If it is a general food product, a staple like flour, 
sugar, salt or coffee, he has a large field in the retail 
trade. If it is an exclusive article, high-grade and 
high-priced, which is technically classed among “fancy 
groceries,” the number of retail stores that can and 
will carry it is comparatively smaller, and it is harder 
for him to keep a grip upon his trade. 

The best and most logical proposition is, of course, 
to have his goods handled through the general jobbing 
trade. The jobber is a necessary link in the chain of 
business, but is, after all, merely a distributing ma- 
chine ; the hardest machine to start ; the greatest source 
of lost motion in selling plans. He cannot and will 
not pay any attention to any one article over another. 
The business of his salesmen is to take the orders of 
the retailer, which orders are based on the demand 
that the retailer finds in his store. Neither party to 
this contract is interested in pushing a new article. 
They are handling the article, for which the demand 
has been made. 

To overcome the inertia of the jobber, the manufac- 
turer should make it easy for the dealer to get the 
goods direct, if necessary, but with the ultimate idea 
of turning the trade to the jobber if he wants the 
jobber as a distributer. Make it easy for the dealer 
to get the goods the first time he asks for them. Do 
not let the dealer’s demand be broken down by the 
jobber’s apathy any more than you would let the con- 
sumer’s demand be nipped in the bud by the dealer’s 
apathy. The dealer’s demand is more valuable to you 
than the jobber’s, for without it the consumer’s de- 
mand may get unsatisfied, and it is possible to sell 










































the dealer without the intervention of the jobber. You 
must protect the dealer from the apathy of the jobber 
or the positive antagonism of the jobber who has 
brands of his own to sell in competition. An open 
way between you and the dealer is as important as an 
open way between you and the consumer. 

If you desire to cultivate the jobbing trade, see that 
the jobbers are informed of every step you take, both 
with the dealer and the consumer. The very fact 
of this advertising direct to the consumer being called 
to the jobber’s attention will enlist his interest—if 
you make good, Use the jobber as a necessary link 
in your chain, but do not be dependent upon him; 
always be able to supply the dealer’s demand without 
the intervention of the jobber if you find the jobber 
impossible. 

The consumer is the only one to whom the adver- 
tiser can appeal. When he has made that appeal on 
the right grounds, as outlined in the previous papers, 
when he has made it in the right publications, as 
explained in the last number, and finally when he has 
followed up that: appeal, as is being explained in this 
paper, then will come that demand in the retail stores 
which will be transmitted through the jobber to the 
manufacturer. 

Do not count too much upon reaching the dealer 
from behind the counter. You can reach the dealer 
best from in front of the counter. You can create 
a demand for the goods by convincing the consumer. 
No amount of advertising, however clever and intel- 
ligent, and no amount of drummer’s eloquence, how- 
ever good, is going to force any food article through 
the grocery store until the demand for it has been 
made. 

Magazine advertising is essential to successful food 
advertising—so essential that it is the corner-stone. 

Intelligent relations with the consumer on the part 
of the manufacturer is the second step—in other 
words, the follow-up system. 

Of course, the trade should be cultivated. Attrac- 
tive printed matter should be sent to the dealer, both 
to advertise the products to him and to help him ad- 
vertise them to the customers. He should be sup- 
plied with printed matter to distribute, hangers and 
other store cards to display in his store, booklets and 
folders to place in the packages of customers, and 
with ready-made advertisements to use in his local 
newspapers. 

All this is collateral help, but this alone will not 
make him sell the goods. When, however, a certain 
number of purchasers are sent to his store to ask for 
a food article, then the real demand commences. Don’t 
be misled by any side issues. This is the main thing 
and the whole thing in advertising. 

No food advertiser should antagonize the trade. 
He should work with instead of against the trade. He 
can do nothing with the trade until he has an article 
which is in demand. 

The manufacturer who is about to start advertis- 
ing, whose goods are already well stocked in the stores 

of the country, has a great advantage. His advertis- 
ing can move instantly. The manufacturer whose 
goods are not stocked, who is making a new article, 
must proceed slowly and cautiously, and much de- 
pends on the things he can get the purchaser to do. 
Such an advertiser must arrange very carefully to put 
his goods in the hands of the would-be consumer, in- 
dependent of the retailer, but should make very clear 
to both the retailer and jobber that he expects to han- 
dle his goods through the legitimate trade and to pro- 
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The first thing a merchant does when he 
starts a business enterprise, is to put his name, 
or name of concern and business, on the front 
ofhis store. He does this to let people know 
who he is and what business he is in. If that 
merchant handles your goods, why shouldn’t 
you let the people know that he sells your 
goods by placing a Meyercord Opalescent De- 
calcomania Window Sign on his store window? 


MEYERCORD 
Window Signs 


are a process of placing on paper sheets, any 
design, trade-mark or picture of goods in beau- 
tiful oil colors. This is transferred in a simple 
manner to your dealer’s window, the paper be- 
ing removed, leaving the design as -though 
painted by hand on the glass. Except for a 
trifling charge for the sign, you receive the best 
kind of advertising free. The dealer supplies 
the space free. He supplies the glass which 
protects the sign enabling it to last for years. 
He supplies the illumination at night when his 
store is lighted, and washes the sign when he 
washes the window. Is there any other form 
of advertising where anything is furnished free 
of charge? And this is the best advertising, 
as you advertise where the goods are sold. 


ORIGINAL SKETCHES FREE 
Write for Catalogue 


The Meyercord Company 


CHAMBER OF COMMERCE 


CHICAGO 














38 THE CANNER AND DRIED FRUIT PACKER. 


tect the legitimate trade as long as he stays in busi- 
ness. 

The mistakes of food advertisers who have antag- 
onized the grocery trade would amount to a tragedy 
if written out. I have in mind one large manufac- 
turer who has steadily and persistently antagonized the 
grocery trade. He has betrayed them again and 
again. He has sent drummers ahead to stock up the 
retailer, when he knew that the wholesalers of that 
territory were stocked with the idea of selling the re- 
tailer. He has offered rebates, coupons and other 
privileges to grocers and grocers’ clerks for pushing 
his products, which rebates, coupons and premiums 
were promptly repudiated when they were presented. 
He is one of the most hated manufacturers in the 
country. The grocery trade carry his goods—they are 
compelled to. The volume of advertising is so great 
that the demand exists, but there is no question that 
the demand and sale of these goods would be larger if 
such sale and demand did not have to overcome the 
friction of an indifferent jobbing trade and a violently 
hostile grocery trade. 

It is very easy to have the good-will of the grocer. 
He is not in business for his health. Running a gro- 
cery store is not a pleasurable occupation. He wants 
to make money out of his store. He makes money 
out of every article for which there is a demand, and 
upon which there is a decent profit. He is glad to 
sell this kind of goods. He is friendly toward adver- 
tised articles. He knows of hundreds of successful 
foods, made successful, first, by high quality, and, 
second, by good advertising. Respect for his rights is 
promptly appreciated by him. 

Whatever you do, cultivate the grocer; make the 
most of him, and the greatest favor you can do him is 
to send him customers. 

In starting the advertising of a new product the 
question of shipping the product to the customer must 
be given careful thought. The idea of making money 
on these advance shipments is wrong. Some food 
articles can be shipped direct to the consumer more 
cheaply than others. On some of them it is possible to 
make a small profit, but in any case it is necessary for 
your ultimate success that you should place your food 
product in the hands of as many people as are willing 
to try it, at any reasonable expense, which expense is 
a part of the advertising. 

For instance, a man I know, who makes conserves, 
puts up a product which is so absolutely good that 
putting a jar of it in the hands of any prospective 
purchaser makes a customer. It costs more than the 
retail price of a jar to send one to a customer. Still, 
he offers to send a jar of his goods for less than the 
mere cost of shipping, because he knows that such 
an inquirer will become a purchaser through the re- 
tail store if she will but try it. That is the right way 
to look at the situation. 

And right here is where this manufacturer uses 
his follow-up system. With such a shipment goes a 
letter—apparently a personal letter, but, as we all 
know, a letter produced by machinery—a pleasant let- 
ter, thanking her for the privilege of sending her a 
sample of the goods, explaining that it is sent at an 
expense which makes it impossible to repeat the order, 
giving her the name of a grocer in her neighborhood 
of whom she can buy it, or offering to make arrange- 
ments with a grocer in a nearby town when no such 
grocer exists in her town. At the same time a letter 
goes to the grocer, mentioning the name of the pur- 





chaser and the basis of her interest, and pointing oyt 
that on just such instances a new and profitable busi- 
ness is built up. The grocer doesn’t fall over himself 
to take advantage of this opening, but a steady repeti- 
tion of such things convinces even the most obstinate 
grocer, when it is considered that the products them- 
selves are unquestionably good and such as any grocer 
is really proud to have in his store when he knows 
about them. In order to insure their proper apprecia- 
tion, it is customary for this manufacturer to occasion- 
ally send samples of the goods to grocers to try them 
in their own homes. When a grocer is convinced by 
actual experience that the goods are everything they 
should be, the manufacturer has made a warm friend 
in this dealer, and his account is quite sure to become 
a very profitable one as the years go on. 

I have set down here some hasty impressions. The 
subject is a very large one. Each manufac- 
turer’s problem is different, but each manufactur- 
er’s problem has its solution. The question is to find it, 
You cannot lay out any elaborate general rules which 
can be applied directly to every man’s*business. Each 
firm, each product demands its own system of solu- 
tion. i 

However, I do know from my own experience, and 
from the experience of manufacturers with whose 
problems I am familiar, that food advertising has just 
begun, and that its greatest possibilities are going to 
be developed greatly in the next five or six years, and 
the manufacturers who are wisest are perceiving this 
now and making their plans accordingly. 





To Manufacture Pea Hullers. 


A report from Frederick City, Md., states that the 
Frederick City Packing Co., owned and managed by 
Aaron and Jacob Rosenstock of Frederick City, has 
determined to manufacture the pea huller, or viner, 
and separator, which was recently patented by G. W. 
Albaugh, a machinist at the Ox Fibre Brush Co.’s 
plant. The report states that the Albaugh machine has 
been thoroughly tested at the plant of the Frederick 
City Packing Co. and proved a success. 

The intention is to erect a factory for the manufac- 
ture of the viner, and ground for that purpose has 
already been purchased. It is reported that the viners 
will be sold outright instead of turned over to pea 
packers on a royalty basis. The factory building, it is 
understood, will not be erected before next fall, so 
that the machines will not be ready for use until the 
pea season of 1906. 





Opportunities 


© — " eas . ‘ 
_ There are some very excellent opportunities for canning factories, 
preserving plants, etc., along the many lines of the 





and Chicago and Eastern Illinois Railroad 


“{ Particularly good openings exist in the new sections of the South- 
west where the canning industry is undeveloped as yei. Induce- 
ments are offered to secure canning factories. 

‘| Send for a copy of our descriptive booklet entitled ‘“Opportunities.” 


M. SCHULTER, Industrial Commissioner, 
Frisco Building, St. Louis, Missouri 
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LET US SEND YOU THE MONITOR GATALOGUE 


You'll find it interesting we know. 

It'll tell you about the “best” line of 
GREEN PEA GRADERS, 
GREEN PEA CLEANERS, 
STRING BEAN GRADERS, 
STRING BEAN CUTTERS, 
CAN FILLERS. 

Not “best” as is used by many adver- 
tisers, but best from actual results obtained 
—best from quality and output—and low 
cost of handling, best from point of superb 
construction and long life, making Monitors 
the cheapest machines to install 

















HUNTLEY MANUFACTURING CO. 


SILVER CREEK, N. Y. 





BALTIMORE OFFICE <> CHICAGO OFFICE 
H. COTTINGHAM 302 TRADERS BLDG. 


























MAKE YOUR OWN CANS! 


The New Seam Sanitary Can 














. LS Impossible in packing to lacerate deli- 
Requires no Holes or Caps (= Sy) —_ ese in packing to acre del 
THE ENTIRE TOP OPEN ~— 


retort and bath processing. A perfect 


sanitary can is obtained, eliminating 
PSR Mee ee all the faults of the old unsanitary type, 

Sealed Without 
Heat, Solder, or 








making an ideal package, as cheap, 
more attractive, wholesome and better 
than anything yet devised. A descrip- 
tive illustrated catalogue and sample 
can sent upon request. Please state 
kind of goods packed. 


objectionable 
We Furnish Complete Outfits 
FLUXES 9 for Making These Cans 
preventing All Packers, Brokers, Jobbers and re- 





tailers should recommend goods 
packed only in this package. 








SCORCHING and BLACK SPOTS 


Pronto a 








MAX AMS MACHINE CO., 372-374 GREENWICH STREET, NFW YORK CITY 


WORKS: MT. VERNON, NEW YORK 
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New Inventions of Interest to Canners. 
791,555. Process of Stripping Tin. Henry W. Hem- 

ingway, Walthamstow, England. Filed Oct. 29, 

1902. Serial No. 129,315. 

Claim.—The herein-described process for stripping 
tin from tinned iron, recovering the tin and revivifying 
the exhausted stripping liquor, consisting in immers- 
ing the tinned iron in a bath composed of a solution of 
persulfate of iron slightly acidified, treating the same 
electrolytically for the purpose of depositing the tin in 
a metallic state upon any suitable cathode, and re- 
vivifying the bath by adding nitrate of soda, substan- 
tially as set forth. 

Hieronymus, 


235° 


Fruit-jar Sealer. Jasper N. 
Filed Dec. 2, 1904. Serial No. 


791 407. 
Fairbury, Ill. 
207. 
Claim.—1. character 


device of the described, 


comprising a rod or wire bent into circular or curved 

formation between its ends, the ends being bent out- 

wardly forming handles, and one handle ‘being bent 
inwardly and its end downwardly to engage the flange 
of the cap or cover. 

2. A device of the character described, comprising 

a rod or wire bent into circular or curved formation 

between its ends ,the ends being bent outwardly form- 

ing handles, one handle being bent inwardly and diag- 
onally toward the other handle and then downwardly 
to form a presser-foot to engage the flange of the cap 

or cover, the said presser-foot resting normally in a 

plane between the two handles. 

791,658. Vegetable-cutter. Berthold C. Steffens, Mil- 
waukee, Wis. Filed July 21, 1904. Serial No. 217,- 
443. 

Claim.—1. <A vegetable-cutter comprising a stand, 

a cylindrical receptacle stationary on the stand, a ro- 


tary cutter constituting the bottom of the receptacle, 
a vertical center post and partition dividing said fe. 
ceptacle into compartments, a follower consisting of 
bars guided on said post, arms extending upward from 
the bars central of same and joined at their upper ends, 
the inner side of one of the arms being a rack, lids 
hinged to said bars, and braces that are hinged to the 
lids and have adjustable engagement with said arms; 
a shaft provided with a pinion that meshes with the 
rack, and gearing by which motion is imparted to the 
cutter and shaft. 

2. A vegetable-cutter comprising a stand, a cylin- 
drical receptacle stationary on the stand, a rotary cut- 
ter constituting the bottom of the receptacle and hay- 

















ing adjustable knives, a vertical center post and parti- 
tion dividing the receptacle into compartments, a fol- 
lower consisting of bars guided on said post, arms ex- 
tending upward from the bars and joined at their upper 
ends, the inner side of one of the arms being a rack, 
lids hinged to said bars, and braces that are hinged to 
the lids and have adjustable engagement with said 
arms ; another bar vertically adjustable on the aforesaid 
receptacle between the follower-arms, a shaft having its 
bearings on the latter arm, a pinion adjustable on the 
shaft to be put in or out of mesh with the rack, a drive- 
wheel having a bevel gear-hub, gearing connecting the 
drive-wheel and said cutter, and a bevel gear-wheel 
adjustable on said shaft and meshed with said drive- 
wheel hub. 





Eastern Importing and Manufacturing Co. 





INCORPORATED 
$50,000.00 
+ 


Boston, Massachusetts 
Board of Trade Bidg., Room 627 





DIRECTORS: 


B. Milliken of Milliken, Tomlinson 
Co., Portland, Maine. 








CODE: ARMSBY’S 


. Merchandise Accounts F 


Solicited on G. A. Midwood of H. Midwood’s Sons, 


References: 
Dun’s Mercantile Agency 
Bradstreet’s Mercantile Agency 
First National Bank of Boston, Mass. 





L. Fletcher of F. M. Bill & Co., 
Lowell, Mass. 


A. Smith of E. T. Smith & Co., 
Worcester, Mass. 


Providence, R. I. 





Brokerage or Consignment |“ ‘ciqronk gf ouronk Grose 




















791,050. Fruit-pitting Machine. Kernel _T., Rikert 
San Jose, Cal., assignor of one-half to Ebenezer C. 
Stowe, San Jose, Cal. Filed April 4, 1904. Serial 
No. 201,610. 

Claim.—1. In a fruit-pitting machine, a frame in- 
cluding a base and pairs of uprights at the ends of said 
base, a hopper supported intermediate said uprights, 
parallel shafts supported by the uprights, pairs of cams 
upon said shafts, a slide disposed between and driven 
by two of the cams on said shafts, vertically-recipro- 
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catory pitting-plungers disposed below and driven by 
other two cams on said shafts, a reciprocatory fruit- 
carrier mounted on the base, and a lever connecting 
said carrier with the reciprocatory slide. 
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2. In a fruit-pitting machine, a pair of parallel 
driven shafts, cams upon said shafts, a reciprocatory 
slide disposed between and driven by two of said cams, 
a feed-hopper disposed between the shaft and having 
divergent feed-tubes, a reciprocatory carrier having a 
cavity at either end disposed below and constituting a 
cut-off for said feed-tubes, an operating-lever connect- 
ing said carrier with the reciprocatory slide, stationary 
blocks disposed in the path of the carrier and having 
cavities corresponding with cavities at the ends of the 
carrier, pitting-plungers mounted to reciprocate at an 
angle to the movement of the carrier, and cams upon 
the driven shafts engaging and operating said pitting- 
plungers. 

3. In a fruit-pitting machine, a reciprocatory car- 
rier having a vertically-disposed recess or cavity and a 
vertical slit at the bottom or inner portion of said re- 
cess, conveying springs extending from the walls of 
the recess, a stationary block having a cavity corre- 
sponding with that of the carrier and disposed at the 
limit of the movement of the latter, a pitting-plunger 
mounted to reciprocate at an angle to the movement 
of the carrier and timed to enter the pitting receptacle 
prior to the withdrawal of the carrier, and a slitting- 
knife carried by the plunger and accommodated in the 
slit at the bottom of the cavity in the carrier. 

4. In a fruit-pitting machine, an elastic fruit-sup- 
port consisting of a plate of rubber having an opening 
for the passage of the pit and a collapsible lining for 
said passage, consisting of telescoping tubes provided 
at their outer ends with flanges engaging the surfaces 
of the rubber plate to thereby prevent displacement of 
said tubes and preventing pits from sticking. 


5. Ina fruit-pitting machine, a yielding fruit-sup- 





High Pressure Single Steel 
Capping Machine 


HIS Machine is designed tor 
large as well as small packers, 

Will do patching as well as 

straight capping. 

Can be operated by GIRL 
of ordinary intelligence, thus reducing 
the cost of patching or capping. 

Is adjustable to any sized can. 

Can be used to seal any package 
that has a round opening to be soldered. 

Capping steels are raised and lower- 
ed by foot pressure, thus leaving the 
hands of the operator free to place 
cans in and out of position. 

All parts are adjustable and inter- 
changeable. 

Willrun with the least possible care. 

Fool proof. 

A complete machine in itself. 

Portable, and can be moved to any 
part of factory or storeroom and set 
up in a very few minutes. 

Gasoline Machine has five-gallon 
tank tested to 150 Ibs. water pressure, 
fitted with pressure gauge and large 
floor pump. 

Fitted with extra heavy pipe and fit- 
tings. Burners adjustable to any requir- 
; ed heat. Stand for cans can be fitted 
with a track or conveyor to supply and take away cans. Can be fitted 
with our Automatic Solder Feed, thus insuring the right amount of 
solder to be used, at a cost of $10.00 extra. Price, each machine, $75.00. 


MANUFACTURED BY 


The National Cement & Rubber Mig. Company 


Canning Machinery Dept. TOLEDO, OHIO, U.S.A. 











The INVINCIBLE 
String Bean Cutter 


FOR CUTTING 


String Beans, Pie Plant and other like material 





Designed on thoroughly practical lines. Has been operated in 
modern plants and proven the best made. The machine cuts 
to size, removes small fragments and prepares a perfect pro- 
duct. Guaranteed in every respect. Write for prices. 











Invincible Grain Cleaner Co. 
“Invincible” Works, :-: Silver Greek, N. Y. 
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port having a pit-passage and a lining for said passage 
composed of telescoping members. 

6. In a fruit-pitting device, a yieldable fruit-sup- 
port having a pit-passage, flaring at its upper end and 
telescoping guiding members seated in said passage, 
the upper member being funnel-shaped to fit the upper 
end of the passage. 

7. Ina fruit-pitting machine, a compressible fruit- 
support having a_pit-passage and telescoping guide 
members seated in said passage. 

In a fruit-pitting machine, a base, uprights sup- 
ported upon said base, a hopper having feed-tubes dis- 
posed intermediate of said uprights, a carrier mounted 
for reciprocation upon the base and adapted to receive 
charges from the feed-tubes and to cut off the supply 
from the latter, holding-blocks mounted at the limits 
of the movement of the carrier, fruit-supports having 
pit-passage at the lower ends of the fruit-receptacles 
formed by said blocks, and a reciprocating carrier, 
spring-actuated pitting-plungers mounted for vertical 
movement, shafts mounted at the upper ends of the 
uprights and having cams, cross-heads at the upper 
ends of the pitting-plungers engaged by said cams, a 
slide mounted for reciprocation, cams upon the shafts 
adapted to be engaged by.opposite ends of said slide, 
and a suitably-supported lever connecting said slide 
with the reciprocatory carrier. 





Increasing Canadian Consumption of Products of 
the United States. 


Canada’s increasing consumption of products of the 
United States continues to be a notable feature of 
American commerce. Figures just compiled by the 
Department of Commerce and Labor, through its Bu- 
reau of Statistics, show that exports from the United 
States to the Dominion of Canada grew from $51,903,- 
579 in the ten months ending with April, 1897, to 
$104,155,893 in the ten months ending with April, 
1904, and to $114,943,079 in the corresponding period 
of 1905. The increase here noted is but a continua- 
tion of the growth which, with trifling exceptions, has 
characterized our trade with Canada since 1870. Dur- 
ing the period from 1855 to 1866 a reciprocity treaty 
was in operation between the United States and 
Canada ; from 1867 to 1897 commerce between the two 
countries was unaffected by special trade arrange- 
ments; from April, 1897, to August, 1898, the United 
States was placed at a slight disadvantage as com- 
pared with the United Kingdom, products from that 
country entering the Dominion of Canada being ad- 
mitted at a reduction of 12% per cent as compared 
with the duties charged on importations from the 
United States. On August 1, 1898, this reduction in 
favor of the United Kingdom was increased to 25 per 
cent, and-on July I, 1900, was still further increased 
to 33 I-3 per cent. 

The popularity of American goods, however, in con- 
junction with the advantages of contiguity, has served 
to maintain and even increase the volume of exports 
from the United States to Canada, despite the varying 
conditions to which our trade with that country has 
been subjected. In the fiscal year 1855, the first year 
of reciprocity with Canada, our exports to that coun- 
try were $27,741,808 in value; in 1866, the closing 
year of the reciprocity period, $24,828,880. In 1897, 


the year which inaugurated the policy by which Great 
Britain and certain of her colonies were given the 
benefit of a special reduction in duties charged upon 





importations into Canada, our exports to that country 
were $64,928,821, and each succeeding year has shown 
an increase, the total in 1904 having been $131,274, 
346, while for the present fiscal year, should May and 
June equal the record made by April last, the total wil] 
be in excess of $140,000,000. 

The following table presents, in the order of magni- 
tude, the values of the principal articles exported from 
the United States to the Dominion of Canada in the 
ten months ending with April, 1905, compared with 
the corresponding period of 1897, in April of which 
year the reduction of duty on imports into Canada 
from Great Britain began: 

Exports from the United States to Canada during the ten 
months ending April 30, 1897 and 1905: 


Ten months ending April 30— 
Articles. 





: 1897.* 1905. 
Coal Tee re ee me -$ 7,433,275 $ 17,735,259 
Cotton, unmanufactured RN ee 2,792,805 4,673,488 
OS a” ERS ES A eae eee Not stated. 4,182,622 
SEE AES EP eee 4,012,232 
EN at ae ee eee eee 588,922 2,791,607 
Cotton manufacturers ............... 2,752,798 2,472,659 
ORE FRPP L OCCT 614,675 1,930,102 
ee TA Serre eee ee 517,078 1,716,566 
Paper, and manufacturers of........Not stated. 1,685,027 
Agricultural implements 291,107 1,642,655 
Builders’ hardware 438,556 1,549,614 
Horses OE COC ae Fee Te 372,277 1,461,922 
ee rrr eee 228,602 1,443,938 
Refined mineral oil i 635,104 1,330,551 
Electrical machinery . Not stated. 1,309,555 
Tobacco, unmanufactured .......... 1,421,177 1,119,589 
Be ee a ye 100,668 1,055,090 
aa 595,865 975,978 
SE MT MI ig Satna dk cinaca wasn de 200,450 867,660 
Scientific instruments 235.793 828,272 
POM  Sactasectwhe sdasecseas Not stated. 789,203 
CHICKS AE WREERER: 605.6555 S6cekacdees 307,900 692,043 
UI 8 ica 5 oar Flow: cose Gee ere 1,841,949 1,723,777 
PO sc a ARs Sind ‘ale sesokee bees 493,117 609,755 
SS 2 Re ae sere ere eee Not stated. 595,042 
EERE OR ae Cree Fee 616,354 616,797 
NE WIDE ciFe pa soie hoe tannd eeeeas 27,268,738 55,124,567 
ROME .ccutasner ; ... «-$51,903.579 $114,043,079 


"Includes Newfoundland and Labrador. 

Meantime imports into the United States from Can- 
ada have also grown, though at a much slower pace. 
For the fiscal year 1855 the total value of imports was 
$15,118,289; in 1875, $27,867,615; in 1895, $36,574,- 
327; in 1904, $51,406,265, and for the present year, 
estimating May and June upon the basis of the figures 
of April last, the total will be about $57,000,000. Thus, 
both as regards imports and exports, our trade with 
Canada in the present fiscal year has broken all previ- 
ous records. 

The values of the principal articles imported into 
the United States from Canada during the ten months 
ending with April, 1905, were: Boards and other sawed 
lumber, 8 million dollars; coal, bituminous, 2% mil- 
lions ; copper pigs, bars, etc., 2 1-2 millions ; wood pulp, 
2.2 millions ; hides and skins, 2.1 millions ; copper ore, 
matte, and regulus, 14% millions; and furs and skins, 
undressed, 1 million dollars. Other important items, 
importations of which were less than $1,000,000 each, 
were horses, tea, art works, combing wool, leaf to- 
bacco, distilled spirits, and. flax. 

The above figures are from the officials reports of 
the Department of Commerce and Labor, and differ 
somewhat from the corresponding statements of the 
Canadian government. The statistics from the two 
sources fully confirm, however, the general statement 
that Canada is increasing her imports from the United 
States even more rapidly than her exports to this coun- 
try, as will appear from the tables presented below. 
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The gains made by the producers of the United 
States in supplying the requirements of the Canadian 
market are illustrated by the following table, compiled 
from the “Annual Tables of Trade and Navigation,” 
which summarizes the foreign trade of Canada during 
recent years. The dates selected are 1890—seven years 
prior to 1897, the year which marked the beginning of 
special tariff concessions on imports from the United 
Kingdom—1897, and 1904, seven years after the date 
of the concession referred to. ; 

Imports for consumption into Canada and share thereof 
supplied by the United Kingdom, the United States, and all 
other countries, respectively, 1890, 1897 and 1904: 


Imported 


from 1890. 1897. 1904. 
Dollars. Pct. Dollars Pet. Dollars. Pet. 
United 
States ... 52,291,043 46.4 61,649,041 55.4 150,826,515 60.0 
United 
Kingdom 43,390,241 38.5 20,412,188 26.4 61,777,574 24.5 
Other 
Countries 17,083,370 15.1 20,232,792 18.2 38,860,243 15.5 


Total 111,294,021 251,494,332 

The following table, also compiled from Canadian 
sources, shows the total exports from Canada and the 
share sent to the United States, the United Kingdom, 
and all other countries, respectively, in 1890, 1897 and 
1904: 

Total exports from Canada and share thereof sent to the 
United States, United Kingdom and other countries, respect- 
ively, 1890, 1897 and 1904: 

Exported 


. 112,765,584 





to— 1890. 1897. 1904. 
Dollars. Pet. Dollars Pet. Dollars. Pet. 

United 

States . 40,522,810 41.9 49,373,472 35.8  72.772,032 34.1 

United 

Kingdom 48,353,604 49.9 77,227,502 55.9 117,591,376 55.1 

Other 

Countries 7,872,645 8.2 11,340,279 83 23,156,927 108 

Total ...96,740,149 137,950,253 213,521,235 





Minnesota Food Analyses. 


The following are some results of food analyses 
made by the State Food and Dairy Department of 
Minnesota as published in the department’s last weekly 
bulletin : 

No. 387—Cider Vinegar. 
cago.—Legal. 

Lab. No. 122—Tomato Jam. 
& Co., Minneapolis.—Legal. 


Illinois Cider Vinegar Co., Chi- 


“Extra” brand. Yerxa Bros. 










THE CANNER AND DRIED FRUIT PACKER. 


Lab. No. 124—Gooseberry Preserves. Wm. C. 
Liverpool.—Legal. 

Lab. No. 123—Apple Jelly. Williams Bros. Co. 
Mich.—Legal. 

Lab. No. 386—Cidar Vinegar. W. B. & W. G. 


Minneapolis.—Legal. 


Hartley, 
Detroit, 


Jordan, 





Lab. No. 393—Cider Vinegar. Manufacturer unknown — 
Legal. 
Lab. No. 392—Cider Vinegar. Geo. R. Newell & Co 


Minneapolis.—Illegal. 


dard in acetic acid. 
Lab. No. 125—Strawberry Preserves. 
Co., Chicago.—lIllegal. 
Lab. No. 135—Strawberry Preserves. 
California Fruit Canners.—Legal. 


Acetic acid 4.30 per cent. 


D. B. Scull 


Lab. No. 496—Red Cherries. “Franci’” brand. Geo. 
—Legal. 
Lab. No. 396—Cider Vinegar. Ringrose 


Minneapolis.—Legal. 
Lab. No. 80—Unfermented Grape Juice. 


Below stan- 


] ‘y Syrup 
Sample is colored with coal- 
“Griffin's” 


tar dye. 
brand. 


Dalidet. 


Pickling Co., 


The Naboth Vine- 


yards, Brockton, N. J.—Illegal. Contains salicylic acid. 
Lab. No. 127—Apricot Preserves. “Old Manse” brand. 
Manierre-Yoe Syrup Co., Chicago.—Legal. 


Lab. No. 3¢4—Cider Vinegar. O. L. Gregory Vin« 
Paducah, Ky.—Legal. 

Lab. No. 169—Oyster Cocktail. 
& Co., Baltimore, Md.—lllegal. 

Lab. No. 168—Tomato Catsup. 
Ritter Co., Philadelphia.—Illegal 

Lab. No. 167—Tomato Catsup. Ringrose 
Minneapolis.—Illegal. Colored with coal-tar dye. 

Lab. No. 166—Chili Sauce. T. A. 
Cincinnati—lIllegal. Colored with coal-tar dye. 

Lab. No. 128—Cherry Preserves. “ 
California Fruit Canners. Illegal. 
cial glucose. 

Lab. No. 396—Cider Vinegar. 
—Legal. 

Lab. No. 165—Chili Sauce. 
ney Co., St. Paul.—Illegal. 

Lab. No. 403—Apple Vinegar. 
—Legal. 

Lab. No. 402—White Vinegar. 
Grocer Co., Albert Lea—Legal. 

Lab. No. 401—White Vinegar. 
cago.—Legal. 

Lab. No. 400—White Vinegar. M. 
neapolis.—Illegal. Acetic acid 4.48 per cent. 
in acetic acid. 


“Booth’s” brand. 


“Standard” 
Colored with coal 


“Gedney’s” brand. M. 
“Blue” vinegar. 
Illinois Vinegar 


A. Gedney 
Below 





No Whispering. 
Senator Depew says: “Roosevelt is the onl 
dent I ever knew who knows no 
one can find out what he thinks by 


you don’t ask him he will tell you any way. 


Snider Prese 


Co., 


concealment. 
asking him—and if 


gar Co., 


A. Booth 
Colored with coal-tar dye. 
brand. 


P. J 


‘oal-tar dye. 
Pickling 


Co., 


rve Co., 


Griffin’s Extra” brand. 
Sample contains commer- 


sarrett & Barrett, St. Paul. 


A. Ged- 


Colored with coal-tar dye. 
Barrett & Barrett, St. Paul. 


Western 


Chi- 


&Co., Min- 


standard 


y presi- 


Any 


“Nearly every day he throws chills down the backs 
of the politicians who love to take you into the center 


of a ten acre lot and whisper to you.” 





LEONARD 
SEED CO. 


SUPPLIES 


EVERYTHING IN THE WAY OF SEEDS THAT CANNERS 
AND PACKERS REQUIRE 


IT HAS THE GOODS 


WRITE FOR PRICES, 79 AnD 81 EAST KINZIE STREET 


CHICAGO 


PATENT PEELINGand TRANSFER TABLE 


built in any length for 75 to 200 peelers, also Ele- 
vators and Conveyors for handling green corn, 
husks, cobs, cans, crates, baskets, boxes, slops, etc. 


LINK-BELT MACHINERY CO., CHICAGO, 






. 


ILL. 











THE CANNER AND DRIED FRUIT PACKER. 


Want Advertisements. 


To Insure Insertion Under This Heading Copy for Want Advertisements Should be in This Office 
Not Later Than Tuesday. 














WANTED—MAN FOR SAUERKRAUT FACTORY AND 
pickle station near Chicago; moderate salary. Address 
L. 500, care THE CANNER. 


WANTED—POSITION OF SUPERINTENDENT BY A 
packer of 25 years’ experience; good references. Address 


Packer, care THE CANNER. 


WANTED—EXPERIENCED MAN TO SALT PICKLES 
and make tomato pulp. Factory near Chicago. Address 
P. P. 1905, care THE CANNER. 


WANTED—SOME ONE TO RUN AND FINANCE A 
canning factory. Liberal inducements offered. Correspond 
at once with the Farmers’ Canning Co., El Dorado, Ark. 


WANTED—TO BUY AT SECOND-HAND ONE MER- 

rell & Soule Corn Filler; must be in good order; state price, 
and how long in use. Address The Louis McMurray Pkg. 
Co., Pontiac, IIl. 


WANTED—RESPONSIBLE POSITION WITH CAN- 
ning factory of large capacity, preferably one which is 
operated all the year; competent to take entire charge; refer- 
ence. Address Alfred Bilderback, General Delivery, Phila- 
delphia, Pa. 


WANTED—POSITION AS MANAGER TO OPERATE 

a fruit or vegetable cannery for a firm that is desirous of 
introducing the sanitary can; will successfully demonstrate 
the advantages of this can before employment; years of ex- 
perience; can furnish any size bond or references required. 
Address Sanitary, care THE CANNER. 


FOR SALE—ONE STEVENS TOMATO CAN FILLER, 
one Grasshopper tomato scalder; also a Star capping ma- 
chine. Address S. J., care THe CANNER. 


FOR SALE—1 HAWKINS CAPPER, EXCELLENT CON- 
dition. Also some great bargains in tomato, corn and pea 
machinery. Address J. D. Shearman, Indianapolis, Ind. 





FOR SALE—ONE SECOND-HAND HAWKINS CAP- 

per, $200.00 f. o. b. St. Joe, Mo.; one second-hand King to- 
mato filler, $100.00 f. o. b. St. Joe, Mo. Address Bird Can- 
ning & Pres. Co., St. Joseph, Mo. 


FOR SALE—TOMATO PLANTS, CAREFULLY GROWN 

from choicest Livingston seed; strong and healthy, giving 
better results than any other, at $1.00 per thousand for seed- 
lings and $1.50 per thousand for transplants. Address 5. 2 
Shearman, Indianapolis, Ind. 


WANTED—COPIES OF THE CANNER AND DRIED 

FRUIT PACKER, 2 of Number 10, Volume No. 14; 1 of 
Number 6, Vol. 17; 2 of Number 1, Vol. 16. Will pay 10 
cents each for above copies. Address Geo. Shaw, care 
THR CANNER. 








Edward Gudeman, Ph. D., 


Consulting Chemist, Chemical Engineer, Food and Tech- 
nical Expert, 903 Postal Telegraph Building. 
Chicago, Il, 


FOR SALE—ONE FERRIS WHEEL TOMATO 
Scalder, made by Fancher Machine Co., Baldwinsville, N. 
Y. Slightly used. Address M-s0, care THE CANNER. 


FOR SALE—ALGOMA PACKING CO., ALGOMA, WIS., 
the best pea canning factory in Wisconsin; no better or 
more desirable location; reasons for selling given on appli- 


cation to J. Stilwell Vilas, Kaukauna, Wis. 


FOR SALE—HAWKINS CAPPER, MERRELL-SOULE 
Upright corn cooker-filler, two corn cutters,’ silker, Stev- 
ens’ tomato filler, Jersey Queen tomato filler, three Barry 
horizontal process kettles, 18,000 No. 3 cans, boxes, labels. 
Address the Gem Canning Co., West Alexandria, O. 


FOR SALE. 
A HIGH-BRED, IDEAL TYPE OF STOWELL’S, 
but white as snow. Grains deep and slender. A big 
yielder. Hand selected and hand picked. Prices 
right. Samples submitted.--H. W. Lows, Stella, Neb. 


CODE BOOKS. 


IN RESPONSE TO A GREAT MANY INQUIRIES, WE 
have arranged to accept orders for all codes pub- 
lished, excepting those intended for strictly private 
use. We cannot discount publishers’ prices, but by 
ordering through us we serve your convenience by 
saving you the trouble of sendirfg separate orders to 
each publisher. Order code books through Tur 
CANNER, 22 E. Randolph St., Chicago. 


CANNED GOODS ARE TOO CHEAP. WHY SELL AT 
present quotations, when you can store with WAKEM 
& MCLAUGHLIN, Inc., Chicago, borrow money if 
needed, and hold goods for higher prices? Goods held 





in Chicago command a higher price on account of 
being on the spot. Warehouses frost proof; no charge 
for cartage. Address WAKEM & MCLAUGHLIN, Inc. 
362 Illinois Street, Chicago. 








THE CANNER AND DRIED FRUIT PACKER. 





DR. A. C. FRASER, Pres., Manitowoc, Wis. IRA S$. WHITMER, Sec’y-Treas., Bloomington, Ill. L.A. SEARS, V.-Pres., Chilliccthe, O. 
Executive Committee, J. W. Cuykendall, Atlantic, Ia.; L. J. Risser, Onarga, Ill.; Frank T. Stare, Waukesha, Wis. 
Arbitration Committee. A. T. Birchard, Marshalltown, Ia.; A. H. Trego, Hoopeston, Ill.; Ralph B. Polk, Greenwood, Ind. 


THE WESTERN PACKERS CANNED 
<#GOODS ASSOCIATION«<#~: 


HIS ASSOCIATION includes the canners of twelve states and is the 
largest and most prosperous organization of Vegetable Canners in this 
country. Every canner in the Central States who packs Sugar Corn, 

Peas, Tomatoes, String Beans and Pumpkin would find it quite an advantage 
to be connected with the organization. The objects of this association are 
to protect the manufacturers of hermetically sealed fruits and vegetables 
against unjust and unlawful exactions, to reform abuses, to amicably settle 
differences between its members, and to aid and assist in promoting among 
them that good fellowship and friendly intercourse so essential to a success- 
ful prosecution of the business. A valuable feature is the report made 
monthly by the secretary to each member showing by states the acreage 
planted, future sales, and stocks unsold. The meetings held annually and 
the special meetings are of much profit to the members. A close co-operation 
of canners is imperative at the present time to prevent unjust and unwise 
legislation. Each member makes an agreement to keep confidential the informa- 
tion contained in monthly reports. Membership dues are ten dollars per year. 


cActive canners in Colorado, Illinois, Indiana, Iowa, Kentucky, Michigan, Minnesota, Missouri, 
Kansas, Nebraska, Ohio, Utah and Wisconsin are eligible for membership. 











Address 
IRA S. WHITMER, Secretary 


BLOOMINGTON, ILL. 




















E. K. BURNHAM, President, Newark, N. Y. L. J. CLARK, Vice-President, Pulaski, N. Y. 
A. R. HATFIELD, Secretary, Utica, N. Y. M. N. WENTWORTH, Treasurer, Rome, N. Y. 


E ‘ecutive Commiitee, J. C. Winters, Mt. Morris, N. Y.; Geo. G. Baily, Rome, N. Y.; A. V. Lane, Utica, N. Y.; E. S. Thorne, Geneva, N. Y. 
Lc zislative Committee, James P. Olney, Rome, N. Y.; S. F. Sherman, Utica, N. Y.; F. F. Hubbard, Canastota, N. Y. 

Arbitration Committee, L. P. Haviland, Camden, N. Y.; C H. Hunt, Buffalo, N. Y.; Burt Olney, Oneida, N. Y. 

Freight Rates Committee, t. D. H. Cobb, Rochester, N. Y.; E. F. Read, Buffalo, N. Y. 


NEW YORK STATE CANNED GOODS 
«% PACKERS’ ASSOCIATION«<# 


i ‘HE OBJECTS of this Association are to foster the interests of the 








Canned Goods Packers of the State of New York, to protect them from 
unjust and unlawful exactions, to reform abuses in trade, to diffuse 
accurate and reliable information among the members, to produce uniformity 
and certainty in the customs and usages of trade; to promote a more friendly 
intercourse between packers; to encourage legislation looking to the protec- 
tion and fostering of the packing interests of the state, and to consummate 
any other results which shall tend to guard, maintain and publish the high 
reputation attained by the canning industry in this state in the packing of 
wholesome foods. 
Any person, firm or corporation engaged in the canning business in this 
state is eligible to membership in this Association. 
Membership dues are five dollars per year. 


Three regular meetings are held yearly Communications should be addressed to 


at Syracuse. 
A. R. HATFIELD, Secretary 


UTICA, NEW YORK 
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MOORES McFERREN 


BOXES 


are GOOD boxes 


| 

















Made of Cottonwood 
Lumber 


ANDSOME LABELS are not in keep- 
ing with unsightly boxes. The Moore 


H and McFerren boxes are sawed and 


planed boxes, clean and well made up, and 
superior in EVERY RESPECT to the cheap 
veneer boxes used by some manufacturers. 


We shall be pleased to call on or correspond with 
you in regard to your future business. 


Moore G&G McFerren 
HOOPESTON, ILL. 

















Heyden 
Suga 





We are competitors of the trust. 


Why pay the trust prices when 
you can do better? 


Sugar at less than one-half cent 
per pound, and as pure and 
wholesome as any ever made. 


A. Klipstein 6 Company, 
122 Pearl St., New York City 


BRANCHES 


BOSTON, 283-285 Congress St. 
PHILADELPHIA, 50-52 N. Front St. 
PROVIDENCE, 13 Mathewson St. 
CHICAGO, 134-136 Kinzie St. 
HAMILTON, CAN., 24 Catherine St. N. 
MONTREAL, CAN., 17 Lemoine St. 


























RAYMOND LEAD COMPANY 


LAKE AND CLINTON STREETS 


CHICAGO 





MANUFACTURERS OF 


SOLDERS 


OF ALL KINDS FOR 
Canners’ Use 





Pig and Bar Lead and Tin 


Unequaled Facilities for Manufacturing 
a Uniformly Superior Quality of Goods 


Write for Prices, Stating Composition and Quantity Wanted 
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DIRECTORY 


Canners and Packers of 
North America 


KK 


This directory of the canning business is 
strictly up-to-date and unquestionably the most 
valuable list of new names ever offered to the 
trade. It gives the names and addresses of 
canners of vegetables, fruits, fish, oysters, milk, 
etc.; manufacturers of pickles, catsup, pre- 
serves, etc., in the United States and Canada. 
It also gives the names of goods packed by 
each factory and the brands under which they 
are sold. Every name in the 1905 directory is 
carefully revised and corrected, making the 
directory as nearly complete and accurate as it 
is possible to make a book of this kind. 

Price, 1905 directory, including the March 
and May extras, $5.00 post paid. Cash must 
accompany order. Order through 


The Canner Publishing Co., 
22 E. Randolph St. CHICAGO 
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+4 — «If it’s used in a Canning Factory 
un rie we can furnish it. 








Peeling Checks 


RUE. 
Tillery Capping Coppers 
Blanching Basket 
for Peas, String Beans, Etc. 





Special Tomato i] | 
Peeling Knife UAT il 
(actual size) Wooden Peeling Buckets Fibre 


——— 


Soldering Coppers Tipping Coppers Capping Steels 

















Sprague Canning Machinery Co. 
DANIEL G. TRENCH @& CO., General Agents 


42 River Street, CHICAGO, ILL. 
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The Automatic Calcium Processing 
Systems, Installed this Season, are Giving 
Satisfaction in Every Way 




















Testimonials 





CIRCLEVILLE, OHIO, September Ig, 1904 


DANIEL G. TRENCH & CO., 
CHICAGO, ILL. 
Gentlemen :—In reply to yours of recent date as to what we 
think of the Calcium System will say, after using the system at our 
two plants that we think the Calcium System far ahead of the retorts 
as to uniformity in cook, safety against swells, ease of manage- 
ment, and prefer it in every way to the retort system. 


Yours truly, 


R. G. McCOY, Pres. 


[Signed ] 








View of train at our factory loaded with Calcium System Tanks 


CIRCLEVILLE, OHIO, September 22, 1904 


DANIEL G. TRENCH & CO, 
CHICAGO, ILL. 

Gentlemen:—In answer to your inquiry of recent date as to 
what our opinion is of the Calcium System, will say that this is our 
first season for the use of same, having heretofore been accustomed 
to the retort system ; and as we are now just about through with the 
pack, will say that the system is so simple and easily managed that 
we did not have any worry that the corn would not all be properly 
processed, as you co with the old method of processing corn. The 
system is unform throughout and you are not bothered with swells 
as with the retort system of cooking; and from the experience we 
have had with it prefer it to any other we have used. 


Yours truly, 


CENTRAL OHIO CANNING COMPANY, 
[Signed] Irvin F. Snyper, Secretary 

















Sprague Canning Machinery Co. 


DANIEL G. TRENCH 6 CO., General Agents 


42 River Street, CHICAGO, ILL. 
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The Growing South 


No other Section is forging ahead as fast as the Southern 
States, in Agriculture, Horticulture, Factory Buildings and Gen- 
eral Progress. The last year’s record a'ong the 


SOUTHERN RAILWAY AND 
MOBILE & OHIO RAILROAD 


of investments in Factories and improvements was over $1€0,0°0,- 
000; for three years $°50,000 000. 


SPLENDID OPPORTUNITIES 
exist in Alabama, Georgia, Kentucky, Mississippi, North Carolina, 
South Carolina, Tennessee and Virginia, and in Southern Illinois 
and Southern Indiana, for investments of ail kinds in Timber, 
Mineral and Other Lands. 


FACTORY LOCATIONS 
Where all conditions are favorable for making and marketing Iron 
and Steel and their products; all kinds of wood using articles and 
nearly every other line of industry. 


CANNING FACTORY OPENINGS 
in several desirable communities, where Fruits and Vegetables are 
to be had. Publications and special information furnished. Our 
Department is a Bureau of Information for all seeking locations 
or investments, 


M. V. RICHARDS 


Land and Industrial Agent, Southern Railway and 
Mobile & Ohio Railroad, Washington, D. C. 


C. S. CHASE, Agent M. A. HAYS, Agent 


722 Chemical Building 225 Dearborn Street 
ST. LOUIS, MoO. CHICAGO, ILLS, 


nl 


Books for Canners 


Chemistry of the Farm—By R. Warrington, 
F.C. 8S. 120 pages, 5x7 in. Cloth. $1.00. 

Fungi and Fungicides. By Prof. ©. My. 
Weed. Illust. 222 pages; 5x7 in. Cloth. $1.00, 

w Ensilage and Silage—By Manly Mile 18, 
M. D., F. R. M. 8S. Illustrated. 190 pages, 
ae in. Cloth. 50 cts. 

Asparagus—By F. M. Hexamer. IIlustrat- 
ed. 174 pages, 5x7 in. Cloth. 50 cts. 

The Book of Corn—By Herbert Myrick, as- 
sisted by A. D. Shamel, E. A. Burnett. A. W. 
Fulton, B. W. Snow, and other specialists. 
Illustrated. Upwards of 500 pages, 5x7 in. 
Cloth. $1.50. 

Manual of Corn Judging—By A. D. Shamel. 
Illustrated. 5x7 in. 50 cts. 

Field Notes on Apple Culture—By Prof. L. 
H. Bailey, Jr. Illustrated. 90 pages, 5x7 in. 
Cloth. 75 cts. 

Peach Culture—By J. Alexander Fulton. 
Illustrated. 204 pages, 5x7 in. Cloth. $1.00. 

Insects and Insecticides—By Clarence M. 
Weed. Illust. 334 pages, 5x7 in. Cloth. $1.50. 

Strawberry Culturist— By A. S. Fuller. 
Illustrated. 5x7 in. Cloth. 25 cts. 

Plums and Plum Culture—By Prof. F. 
Waugh. Illust. 391 pages, 5x7 in. Cloth. $1 a 

Spraying Crops—Why, When and How— 
By Clarence M. Weed. Illustrated. 5x7 in. 
150 pages. Cloth. 50 cts. 

Order through the CANNER, 22 Randolph St., Chicago 

CASH WITH ORDER 
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INDUSTRIAL 
OPPORTUNITIES 


=——==ON THE 


LEHIGH VALLEY 
RAILROAD 


The Lehigh Valley Railroad and its tribu- 
tary lines reach the richest farming and 
fruit growing territory in the States of New 
Jersey, Pennsylvania and New York. This 
territory is within short haul of the markets 
of large cities, and freight charges are low. 
INFORMATION of available sites for 


the location of industries promptly given. 


P. H. BURNETT 


Industrial Agent 
143 Liberty Street, NEW YORK 
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A BETTER 
LOCATION 
THAN YOURS 











for the establishment of canneries, eva- 
porating plants and allied trades and in- 
dustries would be in the South, and we can 
prove it. 

The special Southern edition of the Sea 
_ board Magazine of Opportunities is hand- 
somely illustrated and will acquaint you 
with conditions in detail. 

LIST of Orange Groves, Grape Fruit, 
Banana and Pineapple Plantations, Truck 
and Fruit Farms, sent free also on request. 


J. W. WHITE 


GENERAL INDUSTRIAL AGENT 
PORTSMOUTH, VA. 


Seaboard Air Line Railway 


Rec cccuutunibeusell 
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Calcium 


SPECIAL MAKE 
FOR 


Canners Use 


NO 
BLACK CANS 








WRITE 


James H. Rhodes & Company 


INCORPORATED 


CHICAGO 














THE SOLVAY PROCESS C0.’S 
Chloride of Calcium 


PRACTICALLY CHEMICALLY cde STRICTLY NEUTRAL 
STRENCTH COMPOSITION AND PURITY GUARANTEED. 


Specially adapted for the Continuous Calcium Process of Canning 


—E LARGEST CANNERS. FOR 
R S A 


THE CARBONDALE CHEMICAL CO. 


NEW YORK, #41 Broadway CARBONDALE, P CHICAGO, 61 Portiand, Bk 
BOSTON, 544 Tremont Bidg —_—_——_— PITTSBURG 727 Park Bldg 


QUICK! 


PANDORA, O., June 9, 1904 
PUBLISHERS bw rohg 3 45D DRIED FRUIT PACKER, 



















Dear Sir: — tn — discontinue our Want Ad, in ae 
Canner, which we had inserted a couple of weeks ago. We are 
than pleased with the results obtained, as they find JUST WHA aT 
YOU WANT, and get it quick. 


Yours very truly, 


Pandora Canning & Pickling Co. 



















Charles S. Trench & Co. 


BROKERS IN 


PIG TIN anp 
TIN PLATE 


81 FULTON STREET NEW YORK 









































WE BUY TIN 
SCRAP 





LAST WASTE 
ANY SIZE OR 
SHAPE A A 


WRITE TOUS 


THE VULCAN DETINNING CO. 








157 Cedar St., NEW YORK, ann STREATOR, ILL. 








CUT THIS OUT 





For New Subscribers 
BARRARARARARARRARA 





THE CANNER AND DRIED FRUIT PACKER 
PUBLISHING CO. 


22 Randolph Street, CHICAGO 


@_ Please send us THe CANNER AND DRIED FRUIT 
PackER for ONE YEAR, for which we will remit 
Three Dollars (Foreign Subscriptions Five Dollars) 
within the next sixty days. 


Name 





Address 





Town 





State 






































American Can 
& Company 2 














PACKERS REALIZE THAT GOOD CANS, WHEN 
THEY ARE WANTED AND IN ANY DESIRED 
QUANTITY, ARE INDISPENSABLE. WE HAVE 
THE BEST CANS, THE BEST MACHINERY, THE 
BEST SHIPPING FACILITIES, AND THE MOST 
CAREFUL TRAFFIC ARRANGEMENTS THAT 
YEARS OF EXPERIENCE CAN PRODUCE 











FFESESESSS 
FFESTESEES 












































ADDRESS 


NEW YORK : CHICAGO : BALTIMORE : SAN FRANCISCO 
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